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Interesting Design of Cultural and Creative Products

ZHANG Wei, HUANG Chang-chang
(Wuhan University of Technology, Wuhan 430070, China)

ABSTRACT: The interesting design of cultural and creative products can increase the attractiveness of products to buy-
ers, meet the emotional needs of consumers, improve the added value of products, make cultural and creative products
more naturally integrate into daily life, and spread cultural connotation. How to implant interest in the design of cultural
and creative products is the problem discussed in this paper. A large number of cultural and creative products in the cur-
rent market were investigated, and some interesting cultural and creative product cases were selected for analysis and in-
duction, and the ways and methods of interesting design of cultural and creative products were summarized. Interest is an
important characteristic of cultural and creative products to attract consumers and increase the added value of products.
The methods of interesting design of cultural and creative products can be summarized into four aspects: the interesting
application of graphics and patterns, the interesting design of product use, the interesting application of traditional allu-
sions and the interesting mining of material technology. By combing and studying the interesting design of cultural and
creative products, some theoretical reference for the design of cultural and creative products can be provided.
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Fig.1 Seriesof cultural and creative products with direct application of graphics and patterns
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Fig.2 Seriesof cultural and creative products with interesting allusions
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Fig.3 Interesting series of cultural and creative products of material technology
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