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Changing Ways of Immaterial Advantage Design of Cultural Derivative Products
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ABSTRACT: With the development of the era of big data, the research and development of new technology accelerates
the pace of product change, the instant exchange of information enhances the cultural inclusiveness and multidimension-
ality, all of which make people’s material level and spiritual pursuit reach an unprecedented height. In order to adapt to the
development of The Times and social changes, a large number of culture-related cultural derivative products are produced,
which makes the mainstream trend of cultural development more and more obvious and occupies a pivotal position in so-
cial economy. The guiding role of culture reflects the prosperity and soft power of a country or a nation and plays a key
role in the world competition environment. Today, as the society gradually enters the post-industrial era, the development
of cultural derivative products shows a strong vitality. To explore the development space and main trend of cultural de-
rivative products in the post-industrial era by analyzing the present situation of cultural derivative products. The immate-
rial design concept was actively explored, and the immaterial advantages of culture-derived products were explored by
taking cultural resources as the entry point and combining with the characteristics of product design. The relationship
between “material and non-material” in cultural derivative products was clarified, the development tendency of modern
society in the transition process of post-industrial society was found out, and the design dimension of cultural derivative
products was innovated by using the non-material advantages. Through the research on the advantages of immaterial de-
sign of cultural derivative products, a feasible plan is provided for the development of mainstream design and the design
change path in the future.
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