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Research and Application of Diversified Design of Cultural and Creative Products
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ABSTRACT: Research on the application of diversified design patterns in cultural and creative product development
First, starting from the elements of serial cultural and creative product design, collecting multiple types of cultural and
creative product samples, and use cluster analysis method, analytical comparison method, inductive summarization
method and map analysis method to research design object types, cultural element extraction angles, design methods,
product categories, types, color schemes. On this basis, the diversified design process framework is formed, and the di-
versified design model of serial cultural and creative products is constructed. Finally, through the Pearl S. Buck culture
case verify the diversified design mode of cultural and creative products and design practices. Diversified design mode
can fully explore the cultural characteristics of design objects, structural design process, clear design steps and refine de-
sign elements in the development of serial cultural and creative products, so as to control the whole design activities and
improve the overall output efficiency. So as to stimulate the vitality of the cultural market and meet the huge consumption
gap of the current market.
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Tab.2 Theme analysischart of cultural and creative products

BT EA GG Sl LR R

O 01 6 BB J3 05 P AR R SR T S

SRR ISR, 1R SEURAORTU, A0 B LA KB 11 2% AE: M. AW B 5
ey OPLUHGE, JEH ARG BRI, SRR, R i

1 AR 0 I 7 46 B0 RE 0BT 155 A 14 BT 2RI b, RHCITSE . I BV

T USRS R LN G RSO S LA T

ST AL A SO IER . AT B R B

BB € S0 FLA MBS € 007 S, M R AL

AT A0 5 M6 o 1 T DK BT 6T IR Ay SEE e 45 AL B, L 1
BOOAFE R RIBRAE S JEMIX R AT ICA T B2 AT, f. 5. 0fh 303

AR A 5,31 0500 300 005 007 BTV OB, [t S B, 104

U T Y S S Y

BB A, AR WSRO R O L e e

AL 9 B B G S Sk R o e o T B B
B Ak LR EITRIRR, SCOU BT A R LRl )

WS J2 A4 B 0 PP WAL 89 25 R T 0 L 290 L

i b, B L.

Sl ML LA 02 PR A R 9 S 00 D o

VA FORAOIET S AL, — T RIS HRIE R St REE: . B T A
WA TR . BRI RIRL R DR R T (A B B

0% BT AR SRR AT BT L 55 AL S 0% [l SR SCILP .

R AR RO TN, NS T 245

PR AIBRERL, ORI, RTEEE): SRmEY, b

AUFEL, GBI, SOURRE, TECRFE, S I e e 5

S SR Y T B AT, AR o
SECHIE ST AR A e

AN A AE (AR, DU i IE HICTR . R

3 17 0 L 482020 T LR B SR, Bt sm i TR LA

RACARE B AT, IS4 31 P 2R

NI E IR, BRSNS, SUBIIERR . X o o
gy SRR A R E R s 0 T A

AP MTBFA 1 NS, SRR ST BE Dt o

. A WA bR te: ERBH, WA

FAER A AR WA 5185 X0 A WL RO H AP QI R R SLEE: % . 4, RTk,
g SRR WAL, R 5L A8

L NG IR TR PIAMS, BULT R, EERE T R SRR P

SERPEAORINA BT SCRIP i 3 TR B R RO

U ASHEM ST A SO LSS R .

DR R TR BRI B et A, ot o T T
SEOCH A, BB HAOGS . BCRI P B AT BRSO . ‘

BT B A BB AL R DL g e SRR P,

i

AHLRELS IR




a2 143

T A SRR M 200

b 5% 5 R 305

3 ETEROIMARMIE™=miitmiE

B RS T A R T EEE R S, SRt K
B30 B 25 B AR T . — ARy, i
PRV A, RS F B, HEshikit
TR, RSB B AR T B SR T
I AR IR, B S BT B ARAH DT AL
Pk, 385 e R AR R IR DL KT LR
e Z AL S, 2R SR = 5. i
S BRI A (1) SUITT R iy
WITICR M u)uﬁmiﬁﬁmﬁmmn%ﬁ
o ARG I 2548 A R SR PR R REAR R ], &
Aiﬁﬁ,u&ﬁﬁ%ﬁ%%ﬁ,%%ﬂﬁﬁlwﬁ
FE e O i LR R AT 08, L3R 3.

HRAE b 2243 B 1 SCA = i 1 T ik R 22 45, mf
PIKs SO TE R EL R i e TR 10 25, 43

NWIRBEIBOE | GO ITTRERGE | BRI BEMIE
EIPRICE L | R B L SR 2k K
AT Bk BOREIT L L M B A AR
WA ICR SR G TE R 5 28, r R AR Bk
b TERBAE . STRMIIE . LW E 2L L5 5 N
M.

3.1 BITTERERAE

3.1 ERILR. BRLR . EALRMRIRER

R GER YRR ITRT R AR RRE,
RN ST R . R TR IBBUE RIS
B %, Zis HTE R HA RN 2 M1t B
bR, NSRBI BIE . IR AR e
o BRITTR SR LR YR TRERERHE, (H2E
S TE T 3 1 50 28 H2 UM 1) T S AR 1 0 19 AN JC 2K 4

B, i G AR B TN sE s e ST R 4R

®3 NIRRT FERGSHT

Tab.3 Cultural and creative products product design method case analysis chart
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Fig.2 Diversified design model of cultural and creative products
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