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ABSTRACT: To study the application of the Chinese traditional artistic technique Blank Leaving on product design.
Firstly the traditional artistic technique Blank Leaving has been interpreted in the aspects of Chinese painting, calligraphy
and literature. Secondly, in the context of modern product design, the paper reinterprets this technique, combining the
concept of response-inviting structure, to expand the connotation of blank leaving in the field of product design practice.
There are two characteristics of blank space in product design: The first one is the unity of presupposition and randomness
in Blank itself. On the one hand, designers take control over material, function, scope and effects, and the production
process of Blank is not random. On the other hand, the interior of Blank isfull of randomness and uncertainties, there is a
function in the Blank similar to the response-inviting structure, and users can fill in the Blank according to their own life
experience and imagination. The second one is the unity of Blank and Solid which corresponds to the dualism of Chinese
traditional culture. The application of Blank Leaving in product design could be constructed from three aspects: visual
level, functional level and behavioral level.
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