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Emotional Factorsin Product Design
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(Henan Institute of Technology, Xinxiang 453003, China)

ABSTRACT: To explore various expression demands and expression strategies of emotion in product design, this paper,
starting from people’'s diversified emotional needs, analyzes the brand-new product design direction that appears under
this emotional need, and that specifically caters to people’s emotional need at the emotional design level. This paper also
analyzes the connotation of emotional design and its design ideas in shapes, colors, materials, and skills. Finally, com-
bined with enjoyment, interactions, skills, and cultures, it explores the specific design fields of U disks, paper cups, lamps,
and jewelry, with specific design examples as the basis for in-depth design strategies, and concludes that emotional factors
from the aspects of form, color, texture, and technology may be considered in product design to scientifically integrate and
sublimate the external form and connotational emotion of the product, so as to make the product more practical and aes-
thetic, earn the wide emotional recognition of the people, impress them, and stimulate their potential buying inclination.
KEY WORDS: product design; emotional factors; design ideas
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