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The Model and Strategy of Targeted Poverty Alleviation on
Rural Tourism in Anhui Province

ZHANG Qing, LOU Ming
(Anhui University of Technology, Ma anshan 243032, China)

ABSTRACT: This paper provides inspiration for rural tourism poverty alleviation and rural sustainable construction after
researching the rural tourism targeted poverty alleviation in Anhui Province, summarizing the models of that in typical
areas and discovering new development strategies. It uses the method of multiple case comparison to analyze the repre-
sentative cases of rural tourism poverty alleviation with typical regional characteristics in Anhui through “5W + 2H". It
summarized three types of rural tourism precision poverty alleviation models, they are ecotourism + poverty alleviation,
agricultural tourism + poverty alleviation, and cultural tourism + poverty alleviation. Then it proposed three design and
communication strategies: designing disciplines involved in improving rural tourism service systems, combining smart
travel to improve online and offline experience, and promoting the spread of rural culture with non-hereditary cultural and
creative design under the sustainable demands of rural revitalization. These strategies could enrich the implementation
path of rural tourism construction. Through systematic innovations such as service model, business model, and service
process, we will create comfortable, satisfying and distinctive service experiences for the customers, at the same time, we
can also protect and continue the value of rural culture by deeply exploring the immaterial cultural value and integrating
technology, craftsmanship and design.
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Fig.1 The map of rural tourism targeted poverty alleviation in Anhui province
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Tab.1 Analysisof typical cases of rural tourism targeted poverty alleviation in Anhui
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