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City Brand Dynamic Posters Based on Reflective Emotional Design

JING Rong
(Tianjin University of Commerce Boustead College, Tianjin 300384, China)

ABSTRACT: This paper is to study the emotional demand for dynamic poster design in city brand communication, and to
explore the application of the reflective emotional design which has not been realized by artificial intelligence (Al) tech-
nology in dynamic poster design, so as to provide theoretical basis for the realization of reflective emotional design of Al
technology. Based on the theory of three levels of emotional design, combined with city brand and product promotion, and
using the positioning of urban target customer group, the reflective layer design method which has not been realized by Al
technology is summarized. Three methods of emotional design of dynamic posters are put forward. The emotional com-
munication and urban cultural concern are completed by narrative space design. The emotional relationship between the
audience and the familiar and recalled scenes is established, and the emotional identity of the audience is generated by
interactive design. The emotional design method based on the reflective layer of dynamic posters makes the Al technology
no longer stay in the appearance and function design, thus laying the foundation for Al technology to realize the reflective
emotional design, and improving the effect of city brand communication.

KEY WORDS: artificial intelligence; dynamic poster; city brand; reflective layer; emotional design
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