il TR
378 PACKAGING ENGINEERING

a2 14l
202147 H

BETEEAREFEIIT RN

T8
(SRR 2B, T4 638000 )

FEE: Be) WEQHUATHEHTELENTAEREZ T FOANEER, Fik SRR E
FRBREREEZETITE, Sl HEHX AL T EEALAELR T PRAYEFELZE, ZIKAR,
B XALE F @G EBAER, oK%kt RIWHEI L R AR E, #hEK A 5 R KR
FoMFed &, REMAITAE P ooy £ iE . B R R E M A I35 DL R AR S B SRyl = K5 &
BUEEHAEENTEX LT PO LIEFT @, & EHBTEANLE R P R TV 6T RMR,
BiX — A EARTHF oA, Q38 R TAGAR A X6 &A%, 484% st ARt B AL a9 AL
AEFBEBRAHXEGRR, R P LBRF] HARE, Al AR & ZOR, ARSI A% A &t 89 4k4L
Vo3

KR &ML E; MbsEkEit; R

hESZES. B24  XHEFRIRGE: A XE4HS: 1001-3563(2021)14-0378-04

DOI: 10.19554/j.cnki.1001-3563.2021.14.052

Innovative Application of Color Elementsin Visual Communication Design

WANG Juan
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ABSTRACT: To explore the personalized application of color elements in visual communication design from the per-
spective of innovation. The main meaning of visual communication design and its representative design groups is ana-
lyzed to lead to the important role of color as the visual elements in the visual communication design in conveying infor-
mation, presenting effects, and showing the culture. Respectively represented by packaging design, exhibition display art
design, the innovation of the specific application of path is analyzed and explored, finally from the attention of visual
center, the reasonable control of the proportion and scale, and coordination of the three aspects of the whole and partial
summary color elements in the innovation and development direction of visual communication design is summarized.
Color elements is an indispensable important component in the visual communication, the scientific analysis and ar-
rangement of this element and its innovative application in various fields of visual communication design can improve the
relatively solid form and effect of the use of visual elements, make the work more attractive and time feeling, thus greatly
improve the visual communication effect, promote the development of visual communication design optimization.
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