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Research Status and Progress of the Product Brand Gene

HU Wei-feng, HU Yue, WANG Dong-dong, YIN Wan-tong
(School of Design, Jiangnan University, Wuxi 214122, China)

ABSTRACT: The purpose of this paper is to sort out and analyze the research status of product brand gene, so as to pro-
vide atheoretical basis for enterprises to determine their core competitiveness, publicize brand concept and promote brand
image. Based on the methods of literature search and inductive summary, this paper explains the concept of product brand
gene, and studies the types and level elements, extraction and expression, inheritance and variation and generation
mechanism of physical entity product brand gene. On this basis, it also studies the development, evolution, types and hi-
erarchical elements of Internet product brand gene, and looks forward to the future direction of product brand gene re-
search. At present, some theoretical models and methods have been constructed for the research of product brand gene, but
further research is still needed to promote academic research and industrial development, especially in the research fields
of the brand gene generation mechanism and brand gene of emerging products such as the Internet products.
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