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Production Design Strategies for UXD of Surprise Based on Grounded Theory

XU Ze-jun, LIU Jian, ZOU Feng
(Beijing University of Technology, Beijing 100124, China)

ABSTRACT: How the new product brings the high-level experience of the sense of surprise to users has always been the
subject of User Experience Design (UXD). Exploring the generation mechanism of the experience will help the product to
continuously arouse the positive impression from users. Based on the solid theory and using In-Depth Interviewing Tech-
niques and network qualitative data collectio, the effective strategies of designers in design process is analyzed with
Nvivol2 as a qualitative analysis tool for three-level coding. Both RNPs and INPs were analyzed to generate 11 design
strategies: altruistic taste leader, memory reappearance based on psychological schema, empathy in context, reference to
artists, intelligent balance, consumption happiness, experience of double intelligence, integration of functional and aes-
thetic values, wonderful interaction, feature replacement, unconventional posture. This paper attempts to explore the de-
sign strategy of user excitements from the solid theory in order to provide atheoretical reference based on macro analysis
for designersto carry out creative activities.

KEY WORDS: experience design; grounded theory; qualitative research; design strategies
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Fig.1  Exciting point of design strategy for word map based on Nvivo
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Tab.1 Nodel and reference for exciting point of design strategy
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