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The Narrative Construction of Tourism Product Packaging Design

WU Xin, LIAO Liang-yan
(Xiamen University, Xiamen 361000, China)

ABSTRACT: The purpose of this paper is to search systematic methodology for the application of narrative design in
packaging design of tourism commaodities. Through the collation of literature and other materials and the actual investiga-
tion of the current market situation, the current status of the application of narrative design in packaging, discussion on the
specific methods of narrative design of commodity packaging is carried out based on the intertwined relationship of cul-
ture, symbols and emotions, travels around the extraction and translation of regional cultures. With the development trend
of “civilization and tourism integration” and the demand for tourism products for their own brand transformation, people
also gradually increase their consumption expenditures on cultural tourism while traveling. In order to better meet the
needs of the tourism market, the research results of narrative design and the characteristics of the tourism product itself is
used to achieve the narrative construction of tourism product packaging, and improve the packaging design of tourism
products. The design sense of tourism product packaging is enhanced from the perspective of connotation and aesthetics,
and tourism product packaging is given a deeper added value, thereby enhancing the promotion function of tourism prod-
uct packaging, making tourism products more susceptible to tourism consumers, and ultimately achieving the purpose of
improving tourism products themselves in the tourism product market competition.

KEY WORDS: tourism products; packaging design; narrative design
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