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Fuzzy Analysis of Graphic Language in Poster Design

WU Ting-ting
(Xi"an Innovation College of Yan'an University, Xi’an 710100, China)

ABSTRACT: Poster as a kind of image culture, in which the graphic language is the main carrier of information and the

main performance factor of design. Based on fuzzy theory, this paper explores the fuzziness of graphic language in poster

design. Starting from the significance of the graphic language of poster design, this paper understands the constituent
elements of graphic language, and then analyzes the fuzziness characteristics of the graphic language of poster design ac-
cording to the fuzzy theory. Then, from the perspective of semantic communication, it studies the fuzzy expression of the

graphic language of poster design in the aspects of imagination projection, similarity and emotional transplantation. Fi-
nally, it puts forward four design methods to construct the ambiguity of graphic language in poster design by using iso-
morphic graphics, mixed-dimensional graphics, abstract graphics, and bottom reversal, and discusses them with examples.

The poster figure carries the core information of the theme with its unique imagination. Adding fuzzy elements to the ap-
propriate semantic meaning of the poster graphics can not only improve the expression of the visual image, but also pre-
sent arich visual experience, which makes the audience have imagination and thinking in the interpretation.

KEY WORDS: poster design; graphics; fuzziness; design method; imagination

B — A eSO “Fuzzy”, AR R
WE” =0T IR MR AR, (R H SRS
o ERFPEAAEEEZ R ATE, B2
THES . BT RSN . X A S A
BOBIE , B W JC R s JHTEE b o ORI EIE
Je S AEME YR P 2 Al 2 B R SR AN )
FXRZ IR U A, B WA e =2 ] ) A £

Wi EER: 2021-05-21

1EE® M. 24545 (1984—), %, HIA, ML, BLEKRFH

FH L AT AT A3 FIEN L SR — R S L
W, SRR R . SO p 2 ik 07 N B A%
THW R EAER R, ERER RN E 2S5 B
B Fy RER L RORIE” R RGBT PR 1 S AE f
T, DRSNS BRI 5 B L a5, BE
b ARG LU I 2R I 30T LU B, D L]
FERIE S AR IS (i

ZRHFRHIT, TR AT AL



232 fu, %%

T

20214F 8 H

1 Bl “BRIEST” HEX

KR RN & AP EAITLR
RBASCTF R A SR AET , WHRIEE S aeis
A B S BRI i G 0 S Sl e A D T AL R
TR, DR AR G R I B R EE O
RS, IR AR M B E Ho, i T R
MR, “E7 SRR R e £, BT REIER
2y 5T i PR AS B A A L T
SR, TR A R ] 4 Y ORI A B
S ONE R IR ABGE AR, LA S B
WLRFIETWUEE, B R 2N TR0 H Bk i
1 EBE M RAERLAE, BIEZ A2
JERIBR AR IE o BIEAE T 00 iR A2 B S Y B4R N 3=
Wi, SRKEEZ BRI IR TS, SRR B B S 2

{DE RN
2 BMgigt ERIE SRR T

FUE BRI B A R B B4 L B . 5
ANREREIE , WL T B AR R AT AR TR T B A
BE , SXRMEORIME B 2 R0 F A BERE T AL s 19 5 B2
FOIANIE R, MU A EAYRTHR T, 55 A0 4 %
e SCo B BORISLIRIE RHET, PR R I A
AT R AR A SRR RHIESC &R, i B 1Y
JEARIR KM AR, R BB RIS s
RUREAR, Bt WK BRI R 2, 2 —Fh il
e S B 3

2.1 B
It 1 g ) 1B 0 3O — e s AR

.o Py Lt

7 ‘."._‘ - .

K1 EC iz R 504

SRR, FEAL IR 55 Z (A B AR I, RS
BLAR A BB SR B R o, P A i B R R B
A G — TR X SRR B s T Z
], ST 2% 070 LU IR B A= i ) o B AR R AR AR A
BERLRE , TR BT 3 R B XTYIIE i B AR
2, HRBAIETHMTREE, METRIERNGE—,
ATEFHAF WORER , W7E TR B gt
FAYNFRME UL 1, P E WA g A o T 5, 4
J B e iR | Rtk — ERIE S, MR i Ak
A T W 00T AR P P85 17 3 BT 5 A ) 9 U5 )
o WL BRTRAIBOR 1Y B s, (HILAEER . ENZ
bR B ROk, TR 7R 52 2 11 57 PP B H
N RS N2 R B TR ol G T
— R HVBEAR . WERA AR, A 3
BA 2% 1 A AR S SUAOTE T, oA ] RETE U DI R 1Y
B,

2.2 AWEM

RGBT iz FoF JE 250 IEOE | IR B S
RILTFIEM T 7 A A 2 BOBIRPIRES , WL A
ANTEIRE A« A TR0 T vy DS 5 B 2 5 S, AT i A
IR B R B ZAHE , RRMITER —Fhk
o T — BRI, S OB — D BER
sEL BUREIEEWIY, IR EEE LA F ) I 1w Y
BT, e B R B S AR B A — 2P )R
W X AT R A OCE Y, 2 sh BT
iy BB T A4 0 2 L1 2, o TR R 2K O
M @IS, HEAG N ARMA T ARFEIA, KR
= HEsr RS0, B UL DR AR A s, B
AN S LA 25 (] 5 AR, BT 7 A 36 25 W) 25 19 AN g

i

Fig.1 Ocean memory series posters
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Fig.2 Shigeo Fukuda's Poster Design Exhibition
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Basket o arancia?
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Fig.5 Poster advertisement of ESSELUNGA supermarket in Italy
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Fig.6 Wake up, mom anti fur commonweal poster
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Fig.10 Poster of Antony and Cleopatra
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