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TheApplication of Illustration in Packaging Design from the Per spective
of Defamiliarization
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ABSTRACT: It analyzes the significance and application strategy of defamiliarization theory in packaging illustration
design. Firstly, it explores the significance of the theory of defamiliarization from the angle of psychology and rhetoric.
Secondly, it analyzes the role of defamiliarization perspective illustration in packaging design. Thirdly, with the method of
case analysis, it discusses the application methods and cases of defamiliarization technique in packaging illustration de-
sign from the aspects of painting content, perspective, material, and expression form. Then, it makes a general discussion
on the application methods of packaging illustration design and points out the details which should be paid attention to in
the application. It sorts out a set of design ideas to enhance the novelty, fun, and originality of the packaging design and to
make a guide to the future direction of packaging illustration design. Defamiliarization, as an artistic technique, is highly
enlightening. Combining the theory of defamiliarization into the design of packaging illustration provides designers with a
new design idea, so as to enhance the artistic value of packaging illustration design.
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Fig.1 Corresponding relation of defamiliarization and packaging illustration design
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