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Design of “Shape” and “Emotion” in Gift Inner Packaging
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ABSTRACT: Combining Japanese gift inner packaging design case analysis, in this paper, the main problems of domestic
gift inner packaging design is summarized, and the design points are grasped from the “shape” and “emotion” of inner
packaging. Excellent design experience is drawn and the design of China's gift inner packaging is optimized to let the gifts
convey the sentiment from the details of the packaging and to better meet consumers’ needs, thereby promoting the tradi-
tional festivals' new vitality in the new era. The case analysis method is used to elaborate the actual status of China's gifts
in the “shape”-inner packaging structure, inner packaging materials, inner packaging visual design. Focusing on the
analysis of the “emotion” contained in the “shape” of Japanese gift inner packaging, the main points of the gift packaging
design with both shape and emotion is summarized. Through cases analysis, the excellent experience of Japanese gift in-
ner packaging and the inadequacy of China’'s gift inner packaging design are summarized. Design points are proposed for
the three aspects of inner structure, inner materials and visual design. Through field and online surveys in Japan and
China, specific analysisis conducted on the collected gift packaging design sample, and the design ideas are summarized
based on the inner packaging structure, materials, and visual design. Mastery of the relationship between “shape” and
“emotion” can provides gifts with temperature and texture, better promotes the emotional communication between people,
and enhances the ritual sense of gift giving at traditional festivals, so as to promote the outstanding traditional culture to
achieve innovative development in the new era.
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Fig.1 Gifting needed in different festivals
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Fig.11 Half-boiled cheese gift box
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