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ABSTRACT: The design evaluation method enabled by artificial intelligence is becoming a new focus in the field of in-
telligent design, and it also brings new challenges. The work aims to analyze the development of intelligent design
evaluation methods, summarize the key issues in the evaluation method and its model construction process, which can
provide references for design evaluation research and application, and also provide support for the development of intel-
ligent design. Taking the application of artificial intelligence empowered design evaluation methods in Alibaba as exam-
ple, this work focuses on describing the construction of intelligent evaluation methods for e-commerce business scenarios,
deeply analyzing the impact of video design features on advertising effects, and exploring the practical application of in-
telligent evaluation methods in video intelligent design. The video intelligent evaluation method can form a data-driven
design optimization link by predicting the advertising effect of video, and provide support for the video intelligent design
in Alibaba. The design evaluation method enabled by artificial intelligence is based on big data analysis and mining the
impact relationship between design objects and features based on big data, which can effectively support the optimization
of the design process and results. The intelligent evaluation method is an extension of the intelligent design, and has great
value to the further development of intelligent design.
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Fig.1 The design evaluation method enabled by artificial intelligence
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Fig.2 Examples of field feature calculation results
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Fig.3 Examples of luminance feature calculation results
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Fig.6 The results of correlation analysis
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