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Digital Creative Design of Pingyang New Year Wood-block Prints Based on Scene Theory
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ABSTRACT: Starting from the scene theory, this paper explores a new idea of digital cultural creation and de-
sign for the national intangible cultural heritage of Shanxi Pingyang New Year wood-block prints, aiming to
enhance its popularity and influence, so as to inherit and transform excellent traditional culture. Through the
scene analysis, starting from meeting users' needs and associating traditional festival activity scenes, this pa-
per abstracts the performance materials and aesthetic features of Pingyang New Year wood-block prints and
constructs the Pingyang New Year wood-block prints based on the scene theory, and puts forward the digital
cultural creation design strategy of Pingyang New Year wood-block prints. With the help of the theme and
scene technology of Pingyang New Year wood-block prints, this paper combines the scene of building user
relationship, stimulating the association of traditional festival scenes, improving user experience, and the
scene of New Year wood-block prints stories with dissemination, so that modern digital cultural and creative
products with auspicious meaning and fashionable novelty are derived. Through the introduction of a new
perspective of scene theory, the paper tries to explore new ideas for the inheritance and innovation of Pingy-
ang New Year wood-block prints in the development of sticky users, product design, accurate sales and cul-
tural diffusion.

KEY WORDS: Pingyang New Year wood-block prints; scene theory; scene model; cultural IP; digital cultural creative
design
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Tab.2 Pingyang New Year wood-block print themes and representative patterns
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Fig.1 Pingyang New Year wood-block prints digital cultural creative design scene model
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