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Cartoon Image Design of Cultural and Creative Products Based on the
Theory of Order and Disorder
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ABSTRACT: It aims to study the design method of the cartoon image of the product from the theory of order and disor-
der. Visual cognitive mechanism and creation theory of the order and disorder theory are combed, combined with the ap-
plication instance. It describes the connection between the theory and cartoon image design, and analyses the manifesta-
tion of order and disorder in cartoon image. The main principles of cartoon image design based on order and disorder
theory is proposed. A set of graphic design process and method of creative product cartoon image based on the theory is
summarized to guide the design practice, and the effectiveness and feasibility of these methods have been verified in de-
sign practice. Based on the theory of order and disorder, some design principles should be paid attention to in the cartoon
image design of cultural and creative products, such as, improve the identification, affinity and ease of derivative design.
The design process and method are explored based on the order and disorder theory, the overall scheme design is carried
out according to the four links of defining theme, subject image design and subject image expansion and derivative ap-
plication. It can provide new ideas and methods for the design of the cartoon image of the cultural and creative product.
KEY WORDS: order and disorder; culture creative products; cartoon image design; design process and method
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