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Renovation Design of Signboard in Fanchengdi L ane Based on Traditional Shop Signs
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ABSTRACT: It is based on the traditional design concept of shop signs, explores the ideas and methods of the renovation
design of shop signsin historic districts through the renovation examples. The characteristics of the traditional shop signs
are understood deeply, the current situation of the shop signs in Fanchengdi Lane is analyzed, and the shortcomings of the
current situation is summarized. According to transformation needs, the paper combs out the design elements of the shop
signs renovation, and then expands the design thought from the five aspects of industry-related form composition, simple
and durable material use, simple and bright color expression, eye-catching and appropriate font selection, and lighting
brightness treatment at night, and finally carries out the renovation practice on five shops, they’re a tea shop, a diner, an
iron processing shop, a lock repairing shop and a cotton quilt processing shop. Through the reference to the traditional
design ideas, the shop signs renovation of the five shops has been completed and the ideas are applied to the actual
renovation project, so as to realize the inheritance and innovation of the traditional culture of the shop signs. In this paper,
the traditional design concept of shop signsis applied to the modern design of shop signs, which provides a new direction
and possibility for the design of shop signsin historic district.
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Tab.1 Shop signsrenovation of five shopsin Fanchengdi L ane, Changsha
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