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ABSTRACT: It was the most frequent years that China exchanged with the Britain in merchandise trade from 1840 to
1949. As a conveyor of western material culture, packaging came into China overwhelmingly with the introduction of
Western learning into China, which led to Chinese modern packaging design with strong western features. To find out
which aspects Anglo-Chinese packaging design cultures are familiar with and where their sophisticated relations are while
communicating, the aims to study the historic process of packaging design cross-culturally and to judge Anglo-Chinese
designs over one hundred years worldwide. That research is also to figure out Chinese inclusiveness to foreign cultures
during the process of modernizing its own packaging design culture. The style of packaging design in British and Chinese
was analyzed by the method of iconology study. Also, uses geneal ogical methods to scope technologies in the area of ma-
terials and package printing so as to analyze the background, trade mechanisms and social circumstances in Britain and
China thoroughly. Dating back to the cultural and commercial exchanges between China and Britain, it finds that western
art and design has made a great difference to Chinese packaging design, not only in appearance but in style and aesthetic
consciousness. What's more, cultural exchanges behind packaging design is not a one-way thing. On one hand, the UK has
been interested in Chinese charm, on the other hand, China has kept on pursuing and worshiping western goods. The for-
mation of Chinese modern packaging style is based on its successive self-identity during the time of learning, contacting
and creating something new with each other. Furthermore, Chinese packaging design betters itself by getting rid of the
stale and taking in the fresh against a backdrop of regional attributes.
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Tab.1 The comparison of the style of Chinese and British packaging

1850—1900

1880—1910

1920—1930

L LTRSS AR

a Mot B aie
a Sunlight Soap packaging

d Mot aas (hiE)
d Y angkwang soap packaging

B AN

b Cadbury’s 4557 /7412
b The package of Cadbury’s chocolate

e REZHEET
e Rolling Flower packaging

et 2 RAE

c MUEEIY S
¢ Black magic chocolate packaging

f AR %
f Tal Kang Canned biscuit packaging
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Fig.3 The changesin packaging materials
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