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Packaging Design of Local Specialty in Shanxi Province

ZHANG Zhen-bian
(Jinzhong University, Jinzhong 030600, China)

ABSTRACT: This paper aims to explore the effective strategies for packaging design of local specialties in Shanxi
Province. Great importance needs to be attached on regionally cultural attribute on the packaging of local specialties
against ongoing cultural trends in terms of packaging design, regional characteristics and cultural attributes. Through the
analysis of the packaging design of local specialtiesin Shanxi Province, some specific packaging design deficiencies and
the stereotyping of packaging greatly affecting the marketing of local specialtiesin Shanxi Province remain to be solved.
At present, the packaging design of local specialties in Shanxi needs to be innovated to some extent, and the basic pack-
aging design principles need to be well-followed. This paper analyzes the situation of packaging design of local specialty
in Shanxi Province and puts forward some reasonable suggestions on how to carry out packaging design of local specialty
in Shanxi Province better. In conclusion, the key point of winning the market falls on the innovative practice of regional
culture, packaging material, color and brand in the packaging design of local specialty productsin Shanxi Province, which
serves as the main driving force of innovative development. Its significance and function are worthy of recognition, and
the practical exploration remains to be deepened.
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