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Reference Significance of Blind Box Design Concept to Cultural and Creative Products
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ABSTRACT: This paper aims to explore the reference value of blind box design and marketing concept to the develop-
ment, design and marketing of cultural and creative products during the commercial transformation of cultural resources,
analyze and summarize the design principles of blind box from the perspectives of psychology and economics. It can be
concluded that through accurate analysis of consumer groups in the early stage, in-depth development of |P resources in
the process, and reasonable marketing methods in the later stage, the blind box emotional design in line with modern aes-
thetics is carried out from the positioning that meets the psychological and emotional needs of users. Blind box has pro-
duced huge economic benefits with its numerous product chains, large consumer groups and high customer unit prices by
establishing high customer stickiness and customer brand dependence. In contrast, although the current cultural and crea-
tive products rely on profound cultural resources, they do not cater to the market demand in time during the development
process, and they are not fully integrated with design. Products are mostly forcibly grafted with culture, and cultural con-
notations are not expressed deeply. As a result, the market coverage of such cultural and creative products is low, mostly
one-off consumption, and low customer unit prices, which is difficult to help regional brand development and cultural
dissemination. In this way, although the blind box is a pure product of aestheticism, every link from its product develop-
ment to marketing has practical reference significance for the development, design and marketing of cultural and creative
products.
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