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Innovation Strategy of Rural Cultural and Creative Products
from the Per spective of Cognitive Narrative
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ABSTRACT: Rural cultural and creative products are entering a new era of branding and experience-based cultural in-
novation. It is necessary to pay full attention to the aesthetic experience, meaning experience, emotional experience and
social value of rural cultural and creative products, and it is urgent to use integrated thinking for knowledge conversion
and cultural and creative empowerment new perspectives and ideas. This work uses the perspective of cognitive narratol-
ogy to explore the narrative attributes and cognitive mechanisms of rural cultural and creative products, and analyzes the
narrative discourse level in the design of rural cultural and creative products from three aspects: narrative discourse layer,
narrative visual layer and narrative image layer. It also focuses on the narrative methods of rural cultural and creative
products with full focus on narrative, narrative within the language, and narrative outside of semantics. Finally, from the
perspective of sequence structure, trigger point and narrative field, it puts forward the design narrative strategy of rural
cultural and creative products, which provides narrative interpretation framework and practical path for the connotative
development of rural cultural and creative products.
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Fig.1 Interpretation of cognitive narrative from the perspective of relationship

“PEI " ( Feedback loop) &% . #i4E-Hfi/R &
( David Herman ) BRI 2= 8 AR B Gl ok “ ik
R X R T O B S B, P A A
KA L SRR T EE A T HEK, WJE S AL
FEFEMA MK, & RSCRI SRR, SRR
FH (IS F TENGE) mZa0E (H%E . 158
H ) MR B ME, W AHTT S S0
rnAE Y, B OIS A BE A3 AT ™ i A2 N 9 K i
WA INVHIZE | BN 1 RINVES I E AR
AR AR AR BRI 25, SER0™ 55
NS IR BRICIC AR R IEAR B A8 T
S A, DVHVBUE B G R 00 A HE S i R LA 1
R SO = SR M Rk A, HAAEE AL
o NS ST R BT, AR S 3
ARl A AR TG T S T4 R R

S RSB S E R 2 R SR, HDRe S5 A
KM FEL Y, FEH “A—FH——H" 4
NEERGER AR, A E . BEEEIR . BRI
BUEEAE AR RE A SEA S RN,
Z RN FLTAR ) H AR IR | T RIS | 4 SRS A
AR REMLA W, B A & it o8 E s
ARG5S WNTESS 5, #E3h 30O S AHIE R 5 =l
FE4% o & B SCR 7= & 88 3 A A1 2 A S 7E SO o S
PERYFEAE 0y, HAUR IR 5 ) BuiE 5 5 o s s A B
IR A, 8 2 A SO il LU B U 3 FE R A
P55 B, DOAHBEE LA HE1T 10 £ 0 Sl =
i TR T 2 A i i ) BT Ak ) Y ek BT — 8
H R RN @, FEAE 2 T bt S e et b s B S e b S fE
YR AR A R CSCRBRIRT, A BTN
HiSCAR 4t R 5k ik

MR 2 R A AL 2 i B SR S B Y
B . EEMSE A SRS ES T,
SR SCAIAUR R RS B M RE 5 S R Y b 5
BHESYERE, DL A 4 1 SCAR AR 51 1 4L
HH, HAEEEIEOER TS5 2 M REREE, TR
ERXE5URAREZNm  SEEPAE", bR
W E Mgt . Hfg . RELRMMEIE, 7k S E

| sExerEsEE |
I T
| |
| |
[Htxin B—%) L wthrsis (8-%)
[ = ] [ v ]
| o | | el | | sofeses | | e |
[ | [ |

EECIIEECIREEC I
[ [ I ]
[
| shxaegame |

i

Bl 2 2R SCRIEE AR Hr R AE 42
Fig.2 Cognitive framework of rural
cultural and creative narrative
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Fig.3 Full focus narrative in rural cultural and creative context
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Fig.4 Internal focus narrative in rural cultural and creative context
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Fig.5 Outside focus narrative in rural cultural and creative context
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Fig.6 The design model of rural cultural and creative products based on narration
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