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Application of AT-ONE Rulein Interactive Experience of
Kitchen Cabinetsfor Young People
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ABSTRACT: This paper is to enrich the emotional experience of young people in the kitchen space, improve the utiliza-
tion rate of kitchen cabinets, establish healthy catering mode for young people, and improve their life happiness. Based on
the AT-ONE rule, relying on the young family kitchen, through questionnaire survey, in-depth interview, observation re-
cording method and scene interview, combined with data visualization and video processing technology, the behavior
motivation and product use needs of the two types of user groups in the three stages before, during and after using the
whole cabinet are deeply understudied. According to AT-ONE rule, the innovation of kitchen cabinet interactive experi-
ence service is analyzed from five aspects, that is, user role, demand, contact, experience and supply scheme. According
to the research results, the user groups are divided, and the behavior pain points and opportunity innovation points of dif-
ferent groups are excavated from the combination of behavior data analysis. This study found that young people with dif-
ferent cooking ability have different levels of needs, and analyzed their product and system requirements in the cooking
scene, so as to provide design reference for intelligent and social kitchen cabinet design.
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