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JD.com’s Poverty Alleviation 3.0 Era Exploration of Design Participation in E-commerce

JI Tie, ZHU Bi-yu
(Hunan University, Changsha 410082, China)

ABSTRACT: This paper aims to promote the development of e-commerce poverty alleviation under the revitalization of
rural areas, and explore the development path of participating in e-commerce design and thus promote the Jingdong brand
poverty alleviation 3.0 model. Taking the design and participation in rural e-commerce poverty aleviation as a research
path, combined with JD.com’'s profound technical accumulation in cloud computing, artificial intelligence, big data,
blockchain, etc., it makes full use of new technologies, new formats, and new integrations. Through sales data and trans-
actions Analysis of factors such as data, consumer behavior, and industry competition to quantify demand and market di-
rection, and guide the way of design intervention. Under the Jingdong brand poverty alleviation 3.0 model, grasp the
in-depth integration of Internet, big data, artificial intelligence, design, e-commerce, brand, etc. with the first, second and
third industries, can revitalize rural cultural resources, promote poverty alleviation brand cultivation, and activate the rural
endogenous market, Innovate transaction methods, help enterprises generate income, boost farmers income, guide and
promote the transformation and upgrading of the new rural economy, and further accelerate the leapfrog development of
the rural revitalization strategy.
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