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Lipstick Cultural and Creative Product Design Based on Inheritance Elements

XIE Jing, CHEN Hong
(Gongqing College of Nanchang University, Jiujiang 332020, China)

ABSTRACT: Through the use of the forms of beauty needed in different times and cultural backgrounds, to re trace the
cognitive system of lipstick form evolution in the past, so as to deepen the practical cognition of lipstick cultural and cre-
ative products. Based on the current support policy of cultural innovation, combined with the current market demand of
cultural and creative commodity development, inheriting culture, through the analysis of consumers' psychology, to con-
duct morphological research. Establish market connection through affinity diagram. This paper expounds the estrange-
ment and path between modern consumers' aesthetic concept and traditional creation. Combined with the actual cases, the
connotation of lipstick is deeply explored, and the market value is found in the traditional means of cultural creation. So

as to attract the public consumption, and improve the added value of traditional cultural products.
KEY WORDS: inheritance element; lipstick cultural and creative product; metaphor; cultural industry
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Fig.1 Affinity diagram of lipstick demand
trial demand elements
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Fig.2 The expansion of the quality elements
of lipstick trial products
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Tab.1 Consumer demand weight of lipstick trial
Wt
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(54) (443) (341) (243) (143) (Yi) (Xi) (Ki)
G 46 17 8 1 0 324 136 1.41
B 31 16 7 1 0 242 54 0.56
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TE 2 A 32 20 9 2 4 275 87 0.91
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it FH O HE 18 19 9 5 5 208 20 0.21
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Tab.2 Quality elements of lipstick trial
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Fig.3 The explicit metaphor of the lipstick trial
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