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Construction Path of the New Cultural and Creative Industry of
Museums under the Background of “Internet Plus’
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(Luoyang Normal University, Luoyang 471000, China)

ABSTRACT: Explore the construction path of the new cultural and creative industry of museums under the background
of “Internet Plus’. Through the analysis of the role transition of cultural institutions and museums under the “Internet
Plus’ background, the upgrade and development of cultural and creative industries, and thinking about tradition and fu-
ture, the research on IP establishing methods is conducted in combination with the analysis of specific cases. The result is
that the construction of the new cultural and creative industry focuses on content. A cultural production manner using IP
as a core is constructed through | P digging, IP shaping, |IP transforming and IP enabling, so as to make Chinese traditional
culture behind cultural relics in the collection of cultural institutions have creative transformation and innovative devel-
opment and realize positive cycle of cultural value and industrial value. This provides a new idea and method for the con-
struction of the new cultural and creative industry of museums.
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Fig.1 The Construction path of the new cultural and creative industry of museums under the Background of “internet plus’
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