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Keyboard Cultural and Creative Product Design from the
Per spective of Cultural Inheritance
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ABSTRACT: Through the in-depth excavation of Chinese traditional culture, the design of cultural and creative keyboard
is innovated again to design a keyboard with Chinese cultural characteristics and convenient to carry. Taking typical
keyboard products as the research object, the current status of cultural and creative product design was analyzed. Based on
the shape and material of bamboo slips, extracting traditional cultural elements, combining with the connection between
keyboard art form and inheritance value, introducing QFD theory to build house of quality, analyzing user needs, trans-
forming it into user demand products for keyboard design, and describing technical requirements with 39 engineering pa-
rameters in TRIZ theory, the 40 invention principles of TRIZ theory were used to solve the conflict between user re-
guirements and product technology. Through the analysis of “portable keyboard” of cultural and creative products, it was
confirmed that QFD and TRIZ theory had certain feasibility in this design field, which can grasp the trend and direction of
user demand, improve the efficiency of design innovation, and inherit the traditional culture.
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