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Influence of Folk Artistic Calligraphy on Modern Chinese Trademark Design

WANG Zhe-hao, WU Jia-fang
(Zhejiang University of Technology, Hangzhou 312012, China)

ABSTRACT: This paper aims to study the important role and significant influence of folk artistic calligraphy in the de-
velopment of trademark design in modern China through the analysis of the design methods, morphological characteristics
and cultural expression of modern China trademark. Through literary research, case analysis and comparative study, the
paper expounds the basic modeling methods and cultural features of folk artistic calligraphy, and studys its relevance and
inheritance with modern Chinese trademark design in different ways. Because of its creation purpose, modeling methods
and high participation degree in the cultural and economic activities, folk artistic calligraphy played an important role and
had a profound impact on the trademark design in this period at the beginning of the emergence of modern Chinese trade-
mark design. The impact was multifaceted. It engages aesthetic taste, design thinking and modeling methods and so on. As
aresult of thisimpact, a large number of great trademark design works were conceived in the society where tradition and
modernity were colliding and intertwining with each other, forming the design style and the formal language which com-
bined closely with traditional culture and folk aesthetics with distinctive characteristics of the times, and creating a new
method and style of using Chinese characters to design trademarks.
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Fig.6 Folk woodcut painting
“Bu shaniu ge”
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Fig.7 Folk woodcut painting Fig.8 “Binggong” Brand

“Lao lai nan”
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