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Application of PAD Emotion Model in User Emotional Experience Evaluation
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ABSTRACT: In order to meet the needs of rapid, accurate and high adaptability of user emotional experience evaluation
in the process of product design, a set of user emotional experience evaluation method based on PAD emotion model is
proposed. Three mobile medical applications were selected to carry out the experiment, and conditions were set for the
registration task test, the subjects’ pleasure, arousal and dominance of emotional experience and emotion tendency type in
the process of completing tasks were obtained by PAD emotion scale and emotion space algorithm, at the same time, col-
lect and sort out the video recording of operation, help content of subjects and interview record during the test, and make
comparison, analysis and induction. The results show that PAD emotion value and emotion tendency type are consistent
with the experience expression of the subjects, and can be used to evaluate the usability, immersion, ease of use and ex-
perience tendency of tasks. This method is simple and fast, low technical threshold, no equipment requirements, and es-
pecially suitable for product design evaluation with the characteristics of rapid iteration and update.
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