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ABSTRACT: This paper puts forward the research mode of intelligent technology-integrated creative design improving
new momentum for new economy. On the basis of combing the relevant theories of intelligent technology-integrated
creative design in China and abroad, this paper proposed the connotation of intelligent technology-integrated creative de-
sign to improve the new momentum of the new economy from the aspects of the theoretical model of Intelligent Creative
Design (ICD) in the new economic era, the relationship mode and promotion path between ICD and the new momentum of
the new economy, and the multi-dimensional evaluation of ICD promoting the new momentum for new economy. Com-
bined with the case of Zhiliao experience management cloud, from the integration model of intelligent creative design and
the path of intelligent creative design to improve the new momentum of the new economy, this paper gives the paradigm
and value of intelligent technol ogy-integrated creative design to improve the new momentum for new economy, as well as
future research and thinking, which is significant for promoting the implementation of innovation-driven development
strategy in China.
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Fig.1 Intelligent technology-integrated creative design to promote the connotation relationship
of new economy and new kinetic energy
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