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Extraction of L ogo Design Elementsin the Field of Electronic Communication

XUE Yan-min, LI Zi-shuo
(Xi’an University of Technology, Xi’an 710054, China)

ABSTRACT: This paper aims to sort out the successful cases of LOGO design in the field of electronic communication,
analyze how designers can extract design elements quickly when designing LOGO, and carry out reasonable visual com-
munication. Three representative forms of electronic communication LOGO were selected in chronological order and
compared, including concrete hardware style, pixel style and the new generation LOGO design style led by the current 5G
technology. For each style, took one to three LOGOs of well-known domestic and foreign electronic communication
companies with characteristics of the times for analysis including the use of elements, design composition, proportion,
color, etc., and related the extraction of design elements in a specific period to the technological breakthroughs behind
them. For the field of electronic communications, the design of LOGO had strong industry characteristics, and the form of
expression was closely related to the scientific and technological research and development results at that time. The
transformation of LOGO design performance in this field from figurative to abstract concepts reflects the industry's
transformation from manufacturing to core creation, and also illustrates the changes in people's lifestyles brought about by
technological progress. In the process of designing a logo, designers should look for expressive elements from two points:
technology application and popular lifestyle.
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