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Resear ch and Application of Teahouse Furniture Design Based on Situation
Construction Method
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ABSTRACT: This paper aims to introduce the situation construction method into the tea room furniture design to im-
prove the functional applicability and cultural creativity of tea room furniture, optimize the multi-dimensional dynamic
tea experience, and provide methods and ideas for the innovative design of tea room furniture. Context logic is introduced,
the paper decomposes and reconstructs the situational elements of teahouse furniture, and puts forward four stages: sce-
nario anticipation, situation deconstruction, situation reconstruction, and situation realization. Taking “direction guidance
information integration transformation generation visual presentation” as the key point, the demand of tea room target us-
ersis transformed into furniture design to realize multi-dimensional creative expression of tea room situation. The theo-
retical feasibility is demonstrated by combining design practice. The introduction of situational construction method into
tea house furniture design is helpful to change the traditional tea house furniture design method around “things’, enrich
the present form and cultural connotation of tea room furniture, improve the personalized, high-quality and multidimensional tea
room furniture use experience, and provide new ideas and ideas for modern tea house management and furniture design.
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Fig.1 Analysisof conceptual model of situation construction
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Fig.3 Extraction and transformation of situational elements of tea room furniture
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Fig.4 Scenario model construction of tea room furniture
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Fig.5 Design process and key points of tearoom furniture under the framework of context construction
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Fig.8 Design and presentation of multidimensional dynamic tea experience
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Fig.10 Design process of JYAN teahouse furniture based on context construction method
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Fig.11 Situational design generation and scheme display of “Jiyan” teahouse space furniture
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