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Font Design Reform from the Per spective of New Media

LIU Hua-di, WANG Zong-hui
(Nanchang Hangkong University, Nanchang 330063, China)

ABSTRACT: In the context of the internet age, new media has won more user space with its characteristics of efficient
communication, diverse modes and convenient interaction. This paper studies the changes and advantages of font design
compared with traditional media from the perspective of new media, as well as the new creative methods of font design
from the perspective of new media. In view of the influence of new media on contemporary font design, including the ex-
pression method, realization way and demand change, the change and future development of new media were studied. The
new technology has more and more influence on the font design, and also affects the design method of font design inno-
vation direction. Font design under the new media field of vision is no longer one-way design based on traditional media,
but multidimensional and dynamic. It is the integration of time, space and abstract visual emotional elements. With the
help of new technology and platform, it pays attention to the experience and interaction of font design to make it closer to
the real feelings of the audience.
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