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Tianjin under the Context of Cultural Creativity
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ABSTRACT: This paper aims at exploring the feasibility of combining the elements of Tianjin intangible cultural heri-
tage and the cultural creative tourism products design, thereby presents the design principles and the development strat-
egy. Following the guidelines of "proper utilization, scientific exploitation and inheritance & development" of the re-
sources of intangible cultural heritage, and then starting with the questions and problems of the cultural creative tourism
products development and design in Tianjin, this paper try to explore the essential spiritual core, summarize the regional
features of Tianjin folk culture and combine the concept of living inheritance of intangible cultural heritage with the
methodology of contemporary product design. Base on the researching and analyzing of the successful projects, this paper
concludes the multi-dimensional and stereoscopic product design and promotion method. Use the innovative design for
the forward drive to promote the vitality of tourism industry in Tianjin. Then try to improve the symbiotic model with the
synergetic development between local cultural inheritance and the economic development. This paper re-examines the
protection and inheritance of the intangible cultural heritage from an industrial perspective, assimilate its cultural conno-
tation into the current cultural creative tourism product design in a symbolic, abstract and conceptual way, which finds a
new materialized carrier for traditional culture in today's social context and provides a theoretical basis for the develop-
ment of the Tianjin's cultural creative tourism products.
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