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Retail Service Design and Research about Winter Olympic Cultural and
Creative Products under the BPC Scenario Framewor k

DING Xiong, YANG Qiao-ling, JI He-peng
(Schooal of Innovation Design, Guangzhou Academy of FineArts,
Guangzhou 510006, China)

ABSTRACT: Under the background of the new retail economy, this paper aims to discuss the development trend and in-
novation path of the retail service of cultural and creative products of the Winter Olympic Games. Combined with the
scenario theory, this paper proposes to build a "BPC framework" for the retail service scenario of cultural and creative
products integrating brand communication, products marketing and community operation, and takes the design practice of
"Bing Dwen Dwen Carnival" as an example to test the usability and specific operation methods of the framework.
Through the scenario construction of three dimensions, the traditional cultural and creative business will be transformed
into a service model with a deep cultural embodiment, good consumption experience and strong user stickiness, so as to
provide a useful reference for the retail of cultural and creative products of sports events.

KEY WORDS: winter olympic cultural and creative products; scenario retail; BPC framework; service design; Bing
Dwen Dwen

BEE BT R A, o BRI IR izis R ROCAN™ A, SR IR 55 08 DT I E AR,

%ﬂﬁ&&f&ﬁ$,%3@$7%£%%,W:u
PG WEIESE S, RIHVI P RE, ¥
KA RAERE S, Rm Al e 55 AL e . Bl HE LD (L 42 1
i N-B8-7 S, B EA =H N RRR,
4éﬁ%ﬁﬁ%a,ﬁ@#%&éﬁ%%%W%%
Fo H, b AR S SRR
e, HOEEREZEM. bW slmitik, R

B E . 2021-11-25
HEE£MB: 7 MNERFRFRAREATR (20XSA04)
fEEEA: T (1977—), ¥, #H+,

SR AR T2 e 55 BT B, AT I R T 2 AP A
KoK o

1 X FREEURERER

1.1 REXEFEREXUT"RFEARK
VERNRBUA T SRR Wiz 2, 5 EZER R

glpar, TEHAF QARSI FRBE RAEIT . KRR,



4 43% 6l

THEAF: BPC S5t AU N 19 & B SCA™ i 5 Al 55 BT 323

YISk, HOCOISARE G A TIRT  BOR . 25
ST, P 5 TR P s
AL SR ISR KR (O, L [
NEAGIKTIES M H ., R DB R T %
BRI {4 (5, SR B 1 M (U B2 A
A LS B B 5 205

EPRUTISEE SRR EAVE T I R
it R B R TG K. R SCR
S L OVBT T BOR MR 5 B (L
ST HL AP . IO R ™ F AT 6 3
AT, AT ST WA , 25972044
P, AR A AT | A7 0 (0 A e ek
ik TP R I 0 B A S £ L
HOBELR TG FLRR T RS SERE) R b ki
S0 B B R
12 BRSSO LE RE S

DI KT R AR 0241, AT
SCRIE T RIF AR I, ORI LB K%
e EEIAR AT SO0 R T
B3t SR EVQIRMOBEAE . WCEE ORI TR 017 L 9
U ZBATIF TRI], HERCE ST R 2 A PR
HER L XSO SO AT 0 | 85 4
Th, BT . AT, AT SRl
UL — S R, A P AP
SO BB SRk, BB AR A
LR 5

540 4R TSR Ml AT % 65 4 4 M
BT, BT H 51 AL 42 LR R e L B 5 2
G, LUMCFR IS0 Iy 2R B P15 oK 5547 0 2
TR K TTRE ™ h 5 5 1 A WA T3
T O S A L QIR R L 9S00 Rl
ASHEI L B4 B9 T TR SR B A LA
T3 FEEE: (1) LU L A 4RI L
ERIGHRIL, JREIT AW P TR 07 55 R 5
W AR S T A i R 2T R B R
T A ER B 7 R 5 (2) B 5,
B MRS RIT, BB B | AR L AL
el E R L e NE s I SN
B NS WSS (3) Z0ILE, BB
17 R B A7 B LA SCH D TR B, 40
SRR P T R A

2 GRBEREEXITERSPHINEA

21 HE

Yyt N P i — AR, R —E Y
] | 2 6] A A AR R E AT, —E AWK AR F )
B AR R 3 P TN DB A A

FURIRJE, 2014 4, 5L B B AR 2 kS 1)
B2 BAKE - IR - PR RS
SRR AR L KB | AL S N RGEN
B “Ys )7 BARER, IR R B X &
1R 45 A ol B HE R Ml 5 A e 1 Y Bt <
— XA “GsUEET s sl &
WS, s T2k, B NA D235 1
WHERE B SURTFRAGTIS . WHRT: . MR N E 82
A, NG ER AR B2 . BRI
4 FPERAM, JET AN W, B 3 LY
SALE R T AR B AL TR A R b 5
—ilkl s g 5 R, Bl X REANS
JE Bl 5 56 ZR 1 B, MRG0 2 T 42 4 3 S A s v 2
B B AEVT L S5 648 1Y S AR AR 7 kO gk i 495
XNEEZET SIVA #lig, MEOR | B2 JHIRE .
JESCAR | S 5 O TS IR S ALK 1Y 37 5
., R B SR Be . S G BN . R REE i
TR B A BT A2 5l T 1 I SR TR A K AR Y 4
X, Gseip ny i A R AR TR, S
YU R AARIRL . BEEE . ARERECE
HETHE S R P AR R R
OYEEENREC, B ARNAERE . WATHIREE, 2T
HIRMA SRR T 5, FE A B S G SR AR B R
AR AL . P A TG A0 | k58 LA A P S st
R B F AT R e Wy R FL T4l
%Y, ATE Z AT L I — el . JRAR)
M PIE SR IR e 5. IRSEAR
AT AT T St BRAS W r 228 Ml 45 50 HE 3l B
JaRUO A gy B R ONT ORI 5 A
R ERE S | R R R iB s fE S B
SR AR T bR XHE Y
b SR A AR SR 2 A7 o G b Y

DL EERE “Ys” AT ST R R 55 ke
W RS T RE 55250 “a g™,
RS BB, FaoR it s by 2s |), =
TR IEE O 2] T i, & B E S S
T RS R R T s U P ot (R8 Bk
Zb B A SR TR, P 555N E
SITEAWIERR B . BT, X T it s &
RSB BARERE . TR PR A
TR RESF R L R 55 03, AR 22 0 a5 5 S Y SCRY
TR 35N N AT N 575 8L 7S] /NS 1 8
SR AT DR B SO 7 i 8 R S5 R B B A ROR
W&, A SCERIRHEA RIS %

22 XHIEEG=EIHEHL

T T 5t B A 6 4 R LT AR R B K
JE#aF, Line Friends & 0B Z 8 b 5wl A4
BHSE , RS EEMAE 5T, Line Friends M



324 fu, %%

T

202243 H

SR 3 i T =R B R A TR R
FERMSERL T 2 FR T 020 R, HZ& TRl A
PG . S E R SRR, st 1P OB
DU R ITEWS] T RKEN I, EE LA R
HARME T B R BB A K 25 [y,

HAKKFE, Line Friends &> 757 A1 2 R YL )
R, HZR TR i R B R, FT
EUHE 5, IR0 2 S AR B LG 3 R 1P
TR 5| o #E 25 (02 1L, T80 % 8 H P R 75K
WAET T AN S5 B8 KRR 1P 5/, LA 518 A H
IR AT T I IX, 5E BIR 55 AR B 42 . 24
B2 ), REp R BRI AT R R, i E
A LTI 23 18] S AT i AT ROk B 2 ok 22 3 i Ik
5, W 1, fERXH, AR LA, TR, 0l
DARIAR BARE IR T 2R 2%, A B By RS o o 38
U BB o TR AR S AT i i — 254 T Line
Friends B R BEE, ERA . i LI PR L Ik
NI G2 A% 38 7 3 b A | PR v S 31 5000
2 b, FREE A P AT AT IR S5 R 5 i pe A 2 e
EER—DHT

23 BREBRWNIUFRFERSZZITHET

JA7R—, it ZIniE A SCR] 1P B E, SRR
et o SCRI™ fi i BE Rk O (EL7E T 52 IR A SCAR P, T
TEG SAUMA T B PR RO S 30 1P AREL T i
AA T gk RSN, TR, K BeR e
HEEEST, WM T U E R SCAL AR TR R GAE . P A8
WA S SCA 7= A, AN BEAR AR D RE A 2, T
L BRSSO 0 2 B 5 I SR A AT o B T SO
RS, R SCBIZS ] IP st tl, LA A A S e
TIRTH RS, SR 2R R R N, R A
SEARG AN BRI AR A R, RO
15 AT FE B0 A AR

AR, LU e M B 2 s, B g
A ET S o FEAR SR SCRN B MR a5, BB A R o
A BT R AT 2 o B i A 1 A SR TR M 2RO
ACER ™ b, 3 W XA AT R, A A
PRI AL A SR o 5 BE R 5 ACRT LAFE Bh Al

A P 0 2 55 5 0 90 e AU R S 2 4 4 P 7
KOO BBl A A U LR P L A
ORI 1 R S5 2 4, S A B A
IR RIS R e IRl LA i 9 K A
L TER A R | T3 B B SRR T SR
TP S B M A A A T

FER L R R SCILRE . SRS
B RREHOR BOHERR BT, RIS £ A O
FAMTEE T2, AR A 1 2R — % ik
TEALREZAVR R, N AR B 5 R A %
B T AR 1 5 5 R IR M 1 5 X
AU FER sl IR, BRI 5 R A T AR R
fb, % b 5L R8I RO A M ORI, T2 2
R — R A R B 5 AL R i
FEREE A BB, BRI Gl 2
RO TR 2 0 A WK I 55 R, $T 3 5 L
e PR A R B, AL Al L
Ji 7 R IR RIS WA DA T A e $
B H 2 5 PR B | R R B b P S
T35,

L E TR, RN PR BB 34
bR TR . AT, P 2, 6. W
RS R RS B E S 2 —, P
I SCAL RS S, UL B S 2 B 2
ik 1P IR AR K IR TR F 4 J T
1 S 2 X A T 0 o A 5 — 7
WK TRYLL, R SRR, 5 T S
THBEEE, BTN KR, RS
IR TR S , ST LI B . LA P
Iyl IR R, A RE TR LA L, 7
B SO S IR, VR SR, S
BEETEQIE T AT, W2 Rt i e 2, S5
(EM L2 | FEREATRIER IS, JI | FREE
300k R T ARSI R RO T
PR 35 0 4 TR 38 IS 7 B B S
R, IR TR, R EATE S Rk
A

K1 LineFriends £k 1%
Fig.1 offline stores of line friends



4 43% 6l

THEAF: BPC S5t AU N 19 & B SCA™ i 5 Al 55 BT 325

AL IR
Brand
Communication

E -
X AlIPHME

FRREN BT XUHEE R

HEEE
Community
Operation

FEmEH
Product
Marketing

Nk LI
MEHBRGR

R AR
HEWSEE

7 Al AT 8

K2 SCBI™ s FE IS i E “BPC HESL”
Fig.2 "BPC framework" for retail service scenarios
construction of cultural and creative products

3 BPC HEREMTHERXE~REER
£igiH KR

SCAN A R S5 il 7E BPC HEZR4R 51T A8
e PRV I R AR R RS o DL VK B R
AT R, BSEARSUL S R R R, FTiE R
ORI 1) 4 3 5 AR S5 B2, Ry SR e i &
IR 55 B BT $ At S S8 )

2015 AEAL LA 2022 4E A LA R UM, AR
TE R 24 I AL AT L5437 [ bR B ARDC FoRs i, i Bl
SRR AR T RE RS e £l b & Fm
BT REY) VKB DU SRR FOREE 4 A A4
JRA, UG R & WEk . . KAF, RAEEE SR
SR SR R P R, B E B R
FEUR BARVC RS il o VKB & B & Kok &,
APk, MRARAE N B “vk2Lar T, B
—ik ARKMIKSZ ALK, I Lsh R E%
LRGN B VKT B S FEIE TN 5G AR ]t
FREYERIE L EEATR 5, A Sl vk e
FIRZS 5ARRHATRE . 76 “UKEUE X RIS
HIZREZ I, B ITTE R BT A BA 32 & B 5 SC
BT L ZRFE, KA B E Y 1P I £ 881
ATAE = S BB BT, TR T LA vk EBOR R e
R R E % e il ==y 1 SN ER e R e BT E R A
31 “FEBERE EIY “BEUREEE

“UKEORC REAFEE N RIE SRR AL
RAPIEL, N L s b s it T R M M
WMADRE 4 B SCAR S 5 RE PORS A A B8 IR 55 b o
JLE A WA 5 ] B B DR BB L AV E R
ANBH R GHRIETER, RN 1P LN E,
FHAE B SO0 FTBR IR A AR 350 B IR 95 HL g2 4k, A fig s i
HATTEY DS BRFIAKER 58 A7 A2 2 7 s A6 UM A Xk 77
(Carnival ) ¥ P8, W] 18 W 2 20 A HE 6k A i 4

AN B E AR B PRALTE B o ok, SRR —1
FGEATH , T A5 R I AR B AE P L A LA
BRI S ZARIE B R AR R 5 R g x0T AR
A AL RE | WA 54 T A SF IR, Bt
P BAA S B A 36 5 SR A AT, B ok Sfe”
5 UK R RO B, ATIEDUR A ]
(IO LBTA Nl e 275 G S} 6 S S

TEfSELZ M, N DK™ R ik, Kok
Rzs L FHUOL . BRI SR il AL R Ak £ 20T
ESR LRLIE S By =S B S € € T fo ey
ANTR B RO R K SO A0 o D DU R B B e A D DK
FEREAN” AL IKEBEATT KRR BT K
SRR E”, LR KSR S E Y
PEA Y, BRI TR | R lip kL 1P
F G SRS AR R T B A S Ak, P i i
T RIS FlhERAAR:, DUR A Py Ty Uz & )
5 KOO sy, WLIET 3, XM, IR
il A SR S U S P B SR T, A
5101, HEAK.

TEZS AR TAT, T HCH T 5 sh AL i AL
TR R SE UK WM OBoE S, RS
PEFT A A AL PE , T 0 — 2 21 S5 s T R R B, R
VKBTS B E . fEME ST SR, A
SESCR “BEAIERT, ff b R=” AR EEAE T
R, SUKBIHARHOE MG st Bl @i ise,
FEARAKIE . 350, R AT [ 425 4
PRALSL, AN L RIA . Pl G AR, R 3
KMk AR Rl 5 e —3f , T o8 R AR T 1Y A it
M2, LA 4,

3.2 “SHBEERX” Mz “BRUTEEH"

TEG A ™ SvE B rh I 2 el DUE £ oo
e dh AL PEAL o T8 I T SR AT R BT R A
Wi iE e R rys 0, RENGE N IRS S5, 1
BT BRI PR SRR, HRiiE
{6 T E RO it I AT 2, 1 2 3 SR 5 8 deok
119,

ORGSR 1 H AR PO SE T A AR
B, A& SCR™ Y EIZ AR, AWK
RIRE 3 S A sZ e R o L™ i S 848 F R,
FEARARIE L N2 BT KT =R R R R AR
PR ARG 200 . Bl | A B AR i 55
A4, W 5. Hr, "Bt REA% DRI,
R 2 AU ) SR SC B i B R B 6, TP A B
(A IR 7= i Y T S e, BRI T kT
M5t “I2” BT 25 W L TP SRR K
NI E R AA T2 TR SRR B
H, BALRBRSCRI ™ S B AL, A AR S R IR T
FIZEIE, ROXEAR S i 9. LA “Be” BEou i,
SAE TR TR KSR, R Rt E



326 0% TR 202243 H

@ @ @ ©® wm

ey Rt {6114 WMETE FREN S B it E/ *E “kE" TH ARk
T ShE
W ‘B -mE» ®

SEREFM ESE
TR KB o

© sowER T RMEATER ‘ﬁ.

(mﬁﬂ#aﬁﬂs) (ﬂi! i) ((MEKRDER ) G D)

BEATZH  EeEkE  BeREEK B8 kR
X BEOKE  EmAmAkELS  @eSheE B8 K
12 B Ey A PEE
ﬁ @ E D & s B nA
12 BERE X EREER
B FESME, KR B ESSALRE

K3 UK BHERGE AR A A

Fig.3 User experience map of "Bing Dwen Dwen Carnival"

Kl 4 “IKE Bl ER” A as b fil S Bt
Fig.4 Scene space touchpoint design of "Bing Dwen Dwen Carnival"

: 11—
T T ED “nonn T .

RERER iS- e e iokoE i
ERTHER R

i E;fg I I.Jﬁiﬂ?ﬁ,
W B
y@ 2w [ = RINED
. v HIFEES HEAE
i (@A e
& y— o
< mm = HR,
% BEYING 2022 (77777\7‘ 3 D-k i’ﬁiﬂ’. ﬂ%%ﬂ
by B oo B AR  ---- ORI B - : MR
| : ! > AR
‘ R SifE s EEEEEEEEEEEEES S e o B

K5 “UREBIEGEAEET IR RS
Fig.5 Service system map of "Bing Dwen Dwen Carnival"



% 43% el THEZ: . BPC 52

FA T F) A& BLSCBI 7 il 2 5 1 55 BET I 9

327

RIS VKIS Yy, DA H R 3 A8
M, VARSNGB 5, P EEEN R
HBSZ BT AR . RIS Ui, IS5 HIAR
SR W S SO =, T T3 T R S A AR 55 A
55 o XA DA RERE A5 117 i 5 B A R TR Y
OB, XATLIW SISz P, B P A A
R 2 i S AR IR 5 o

3.3 “RIX#MZITE” #R “RUMBEESE

Yyt BeIN T, st A 55 AR mT DL All iy
JERSCAAR G P S 5 T ) P SRR B, X
WH TR, O R 5 2 U AL T
i, st ss A & B A B s m ik, ol Rk
M SR B e R A SR, AT K A A

WAV, W R E N E (B2c2C)
B R R R 4, “URBLEL MR KR ABUA S FE

WY, RS BA S KE U SR E R )
AE, BOIFICRI™ 8 M5 B[R, b 2058 5 % 1E

I 55 B4 ity R SC AR R R (ELR A, S S AT i S

PRE, B2 FH P X ) I R] BE A2 5 A R Y
B A

“‘k*ﬁﬁﬁﬁﬁ AL ST s,
et “RaRE” M “%ﬁil’\]%un?@%ﬁ” fg BRI %AE
227 FrahiEa, R IR M ER, Eﬂ
AL RE SRR BV w17 | B i PR R R
WA ANER, SRS IAIEEMEN. H,
R IR B2 A 3 gl ad B v A E 5 4 B PR SR 0Kk
oK, LASEISOY Bh ok 2217 T A PR IR 3l , 3235 i
BT vKE B S AL st B 38, W] 51525 3 H4h
— 2, [RS8 H AR SRAT I R SR /R . X Ao P
%E‘Jﬁiﬁ@ﬁKﬂ%‘Eﬁ%)ﬁﬁgﬁ?ﬁE‘J‘l‘%é%‘FFH25%, [I08ES
REBEHGR A S . WS MR, ILIK 6
2k b AL I S IR IR TR AS 4 BT OR, R
FAFARTE S Y2 A SR o ek B ZCT R
B, TP SREI AL EALRE CANA AR |
QQ . BUFEHESE ) LN FARISRAYIESE , A il it
2 bAtEmIEE, W B R, REER . B
R, BEMTSRA . HEUH R 55 8h, TR A

R

b H 5 BFRIH 2% 5 B SR G 1 RS 55 0 1 Wt AT A e, WK 7,
519573 TRiESN MESKEE picd 7l HREF
):: =T T RKEIR < ERIEELRS| T, EahfeE « HBABTAER * IF) 52 AR A F 47
=R s TRESHHN. AF 0« IMFIHRERE s ARFEHRA
L - JETENE BENHRRTT. RENFE - REHENRER
~ r 3
(s) = ﬁ(
KRR BERAED
ﬁﬁ)tl s AR =
£ @ & = Gk % ° = /n b £ U
WAEAE  EE WEER RERE  BNGE  AEFWHE SREREE HERE  WERD BHED  EF, HE, M
EEET BATH
Thnns wExs, -
XTI ) ARz #EmE
BIERH BHIE IREER o aE Sk REA, MIo RE mﬂ{]ﬂﬁ f @
SEANAE /A BINRE £m, fE o HERE KD (@) @
b5 %3 —~ Rer BETHEN BHamE o) i = % )
(g e [ g FENIT  BEH @
{*BA a L) @ ﬁﬁ B @
G
K6 “vkEuBEFEL” AR
Fig.6 Customer journey map of "Bing Dwen Dwen Carnival”
AR B AR i 9=
o N CEENE EEIES TR HEHES  E/SHS - ERG o FREA - TERE - AHCSR . YerE CER Nt
% 08 CEPRK Wl HESH NOERER - HR3ISHE CBEEE EEF (BaF5R%H) ChmER w0
B HE/EM - Bk cRE < IRIEBOG CHYEFE - QQE.
« ks CEAER (KBUBIAME ®R) i
B
= e BE N AT EEER| | 2R
5 —— PR B BRI L s (PREW| | TR %%EﬁHﬂﬁ¥@| wszms| [ >3] |awmn] | a7 | [z 20
%E B
i w5z |[B5eF] = #\—‘5%511 & 7 BEET,
B \M HEFR || SR \H d | AR a|sm$| S
z i BELE
L A A
TR HIE
g v Y Y
& BIHr | BEAE REEK . REEE
. [ i e | foenr] PLE¥)
L. e e el
£ EAR > emem L >
2
Bl 7 “vKE®m R RS ER

Fig.7 Service blueprint of "

Bing Dwen Dwen Carnival"



328 fu % T 2022 43 A
4 4L5iE BTNt R, 2015.
WU Sheng. Contextual revolution[M]. Beijing: China
S LRI AR 7= 5 IR 00, B Machine Press, 2015. .
REHEE T MR 0L T S omiesl A O 2 o 5 BANILRIEOIERTL Fiied.
. - NN P : .

%f’ligﬂf??g‘/ﬁaﬁfﬁ%uﬁ, ti@@ A PENG Lan. Scenario: New Elements of Media in The

i B S ALREA G R BPC MEAL, TS Mobile Era[J]. Journalism Review, 2015(3): 20-27.

FORAIZI, ATHEEATHCRAE BRI MR IERAS (0] JHAR)IT. 35T 5t BRI 0047 % 45 IR 45 31 e mis B 5

] 5 1§ B A o LLRTP S rhoO A 8 22 ST R SR XA [D]. Jo%8: ILHE K2, 2020.

AR, MaAREEREHP, Sy Sge, LIE XING Yu-chuan. New Retail Service Design Strategy

LT 154 0 IS A1 06 SO it AR, o 1 5 Foemayeh Bover on Scenery Theory[D]. Wot: Jengnen

\ \ N S e A N niversity, .
HSCRURTLRE Ly SAUIRALTR THOVASREE, JIAE ) o "5 e i 0= £
‘f&“ﬁﬂ@ﬂﬁi%ﬁ%fﬁo ﬁﬁ%%f‘tg%ﬂ&%*ﬁﬁﬂg%'gg ?%%W%[J] T LR 2020(5): 90-92.
S, BRI FiOer S il I R B SCRI ML T 2T LI Ang, WANG Hui-ling. The Communication Strategy
s 1) S of Museum Cultural and Creative Products with Con-
textual Thinking[J]. Southeast Communication, 2020(5):
90-92.

SEM: [12] BRBEms. i 1P #9355t B9 —LA Line Friends
AT BACE B (2 E ), : 10-11.

(1 XUEE, SRT, e, S U SCos el ?fékll]migfqmg%i{%earma igzgzleLaii(;ll\l/larketing of
ikE"J%ZﬂlﬁJ[J]. j(f}d‘/ﬂ/ﬁ.{t,.ZOZO(G): 140-141. Cartoon IP: Taking Line Friends as an Example[J].
LIU Yu-juan, GONG Zi-ming, HE Rong, et a. The In- Modern Marketing (Business Edition), 2021(1): 10-11,
fluence of Forbidden City Culture on Modern Culture [13] BFARE. BRI DAL A T B0 BEZ 3 A BLAY
Industry[J]. Popular Standardization, 2020(6): 140-141. B[, ScAer=ll, 2021(7): 76-77.

[2] TAE. MRt MRS Bt b pg S R OHLHI[]. A CUI Song-wang. Analysis on the Realization of Social
ffir, 2019(10): 116-119. Economy from the Perspective of New Media Differen-
DING Xiong. Service Co-Creation: Co-Creation in Ser- tiation[J]. Culture Industry, 2021(7): 76-77.
vice Design and Its Mechanism[J]. Art & Design,  114) gz, 47, b st4 I 20T VK SO % R G 0
2019(10): 116-119. [J]. 7kZ5iz5), 2017, 39(4): 6-8.

(3] BRHLT, WBUE. i SLE 1R T IR YIN Liang, SHI Jing. Effect of Beijing Winter Olympics
st AR RMEE ), 2017(5): 4-13. on the Development of Chinese Ice-Snow Culture[J].
WU Zhen-ning, HUANG Gui-lian. Analysis of Scene China Winter Sports, 2017, 39(4): 6-8.

Marketing Application: Scenes Building[J]. Advertising [15] WETHr, W%, KRAHREWETEN: DIk
Panorama, 2017(5): 4-13. P2 TR R A B R R, 2020(3):

[4] B - WA, R - ORI R, B EDR 8 B 1823,

EACIM]. B, SR, R dEst JLstiRs iR CHEN Zi-yu, CAO Xue. Study on the Design of Olym-
], 2014:11. pic Winter Games Mascots: Taking Bing Dwen Dwen,
SCOBLE R, ISRAEL S. Age of Context[M]. ZHAO the Official Mascot of Beijing 2022 Winter Olympics, as
Qian-kun, ZHOU Bao-yao, Translate Beijing: Beijing an Example[J]. Art Journal, 2020(3): 18-23.

United Publishing Co., Ltd, 2014:11. [16] X2, LR A 4 T ) S —— 4 L5 R 5

(5] WHRT, Mhik. 5 Mol b i bt e A A B 5 (). HHi, 2020(1): 84-87.

FIBLHIERYTI). A< r 44, 2016(7): 146-149. LIU Ping-yun. Taking Root on One's Native Country
XIE Zhen-yu, LIN Xu. Scene Construction and Infor- and Facing the Future: Practice and Thinking of the De-
mation Action Mechanism in Scenario Marketing[J]. sign of Winter Olympic Mascot[J]. Art & Design,
Southeast Communication, 2016(7): 146-149. 2020(1): 84-87.

(6] ®EP4E. RIS A AHELR S REEXR. ML [17] . 4l 56 4F 48 F By #5 T R BLAR Al & SR A

#&, 2015(4): 38-40. [J]. dtsi4ell, 2014(8): 26-31.
GAO Shu-kai. The Content Framework and Dilemma XU Cheng-xiang. Urban Modern Agricultural Develop-
Countermeasures of Scenario Theory[J]. Contemporary ment Model of Agricultural Carnival[J]. Journal of Bei-
Communication, 2015(4): 38-40. jing Vocational College, 2014(8): 26-31.

(7] EEE, XEES. ST SIVA BUSHSRIERE AR (18] BRELE, TRE. ARBAE T BE R T G R 5

A, ML, 2019(2): 97-100.
ZANG Li-na, LIU Yu-ying. Construction of Brand
Communication Scene Based on SIVA Theory[J]. Con-
temporary Communication, 2019(2): 97-100.

[8] RjH. Ypstidan: EMASRLAZEEM]. JEat: L

B[], f22 TR, 2020, 41(16): 199-204.

CHEN Yu-zhi, DING Xiong. Service Co-Creation Based
on Organizational Improvisation in the Context of Un-
certainty[J]. Packaging Engineering, 2020, 41(16): 199-
204.



