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Influencing Factors for User Experience of Archaeological
Blind Box Based on Online Reviews

CHEN Yu-lu, LEI Qing
(International Modern Design Art College, Inner Mongolia Normal University, Inner Mongolia Hohhot 010000, China)

ABSTRACT: The influencing factors and cause mechanism that the formation of archaeological blind box user experi-
ence are analyzed by data mining the online reviews of the archaeological blind box, so that the optimized way of ar-
chaeological blind box user experience will be further explored. Based on the research method of online reviews, these
online reviews of archaeological blind box from Taobao online sales platform of Henan Museum were collected as data
samples, and the theoretical basis of value perception quality was used to collect the review data by Python software, and
the three-level coding procedure based on the grounded theory was conducted by Nvivo12.0 qualitative analysis tool. The
relationship between the three levels of factors affecting the user experience of archaeological blind boxes was analyzed
from the perspective of three dimensions-emotional, social, and functional value perception, among which the emotional,
social, and functional value perception quality was taken as a primary influence factor, the key influence factor and the
secondary influence factor. Based on the analysis of the value perception quality factors and the mechanism of its
sub-factors, the APF3 dimension model of archaeological blind box user experience, the relationship and influence me-
chanism of each factor are summarized.

KEY WORDS: online review; archaeological blind box; grounded theory; user experience

IR DO B A BT , B A AR B0 RO CHETRT KRB SR, SRR AR B B B
S BT O TAE— RO RS MBI Ry 26 2020 4, FEWEERMUE . MBS AN E TERY

KR EE: 2021-12-03

EEWMB: AR FHFAAMXEERD (2020NDA052)

BB N AR (1997—), 4, ME4, A EF Rkt

BIEEE: §F (1972—), B, M+, $d&, TLARF 6 A A &= LAR,



43 A8

WRfikss, 4% SETAELIReN %t E &R R0 N Z o 181

“HAE” BRI, E ATl ek
VIR AR HE BT, WOR TR .
P AT G R E SRS . B e
AU T7 20 R BRI, nie R i B
JEFEY R SCRIME T BT, 8 R SCH” e
PEAA, HEH T SCRE A CEEE AT, ORI
PR LTS, &2 A7 Sr e E g H o
FTE B . DU = R HERE IR | By Dy L R TR AR Ak
M BTN D SR il E & A, O E
BRI TR A AR, A ] DL SR R AR A
SRR . X4 B . BRRSRGR A T, R
CEHWT ENBAE SRR, IR SO EUER, i
Bl AR ASCRIRE L ESMAR RET, A
PR X B BOE R B K AL X Z AR, THE—1C
SEARIRIN S OR UL, 1 RUZ T A A2 LU AN (S
2 A 9 45 W ) B8R AT A 35 5 3 B 2 2
gr, TR R R i) B 5t , 1R o™
st VAR 6 S SRR ) T R R U PP AT T IR
A BRI, AELIFR AR I X 7 i i 2 L
e, HAEERROR, HEE A S R e R A
L%, XA CHEIRER A 5, B TR K
s ARG T WLRZ M o A SCLLT R 45 T B 25+t 15 ™
AIEL P o Bk U, LU & A9 2L -5 i
P BONHT A, RIEH W H &SR b
BRI ) P SR A SR — T B0 SCIE I R
il E GRS T PR AL
Wil KB IRAT A, o E G AR T B N R
WIRLE I 2% 50T A A A S TR SR A B L
PR R R B, %55 H &9 B H &H el
] B PR i PR 3R A WA S (A, SO A B A B
FER AL B, WNEEEEH P ERBAT, ETIHR
BRI AN E SRR, R B
B &P RE R N R RO R, A
9 E Gt b B R | A R AT e
PRI 3 ANJ7H . HBETEA B T RS R X —
w2, WO SCRI BT SR At I 2 S
i,

1 STk E

1.1 FELIFEHEXHAR

WA, A RAELIE R SR B T 7 i
g5 JiFie, RIRP ARG SE ™ B ORI, 3687 il 19
PRI Sz Bl R 55 K e N IS 1005 o TELPFR RN
B RO X fh TR R SRR, BA
B WY s R o TR IR A D 2
INFEE WG SE PSR | M2 IO 4% 11 L BLTSS | DA T P
JE S5 T HEA TG AT, A ok it P o A2 4R A R
IR S0 T 2 5 RO TSR, IR I A e B R i /Y

A I RS LB o 2 78 AP T PAD 5 [ B Yo} JE
FEVATITE, BRITAELR TS o P 15 IR 2 A R PR
X S X e RIS T P R A4S, If A
B 1 IR M KR T SR R R AR RSB T
i e BEAFEE B 7 SO P P R A AT S R
KB, WMIELIEISE I E s R ENAMEE R
2 RTE, LTS B 4 BUA R IR FH P I S 3R A 2
P, (HYFTE % H &= i e e I T 8 s 12
AR IE 50

1.2 BEEHEHEMNOEXINEZRMBEXHR

B B RBE AT €95 TR AT k) W
TR, 95 Je AR X IR TR BRIV R SR 0 2T B
e Y, AR R BEAART SCAR R R 2 R, i
WU A I RGN EY” RIVBERE T E &
SO . Dunn ZEO7E (ICP ) 48 T 2 R p
ZERAE A IR IR T B b AERE IR AMA B SRR, K
PR il ORI 2R R ACRETE Y 2 AT
R, WREMEHSE ARG 2R T, 5 EHEE S E &
DS BT, RS TP 5Bl h—
RIE &, A THRERA—F 2B AIREE T
X —Fp B =N, BET 4 RERAN
M, BNECTERE B &R EE L “Fh 22 I
NS T R T BT (=S o L 3 ol
M7, FRETE Y TR EE SR 5 A M
WS YA Y “TEEL” o R WO T AR SCIR R AR A
HEFMHIOE ., BIRGFR S Xfth, #il5
Filid B SRR R, FRE R 2R
AR P I RE, SKIRAEUILL Z AT 2o TR A
PEHE SR HE SRR, B AT S AR
JEVR 6B A7 R A R, PRI A I S B AR R
A B L SRR T R S B AT o s SRR T
“BaRAT” ZFRNEENCREE. K&, ke, ok
St R4 S R SRS AL T S A TH Bl T AR
OERANY AT R Tar AR A 2 A A
TR 2, I B TR AR T A, R AR O
MR L, EEEMUE MRS, ¥R
TR AR SIS, KB & P R oy R
KRS . BAEW T . AR AR AT M 4 Gk
B, WS R s 2 E R TR EEEWLH &
(SRR 95 A b KA O B R I AN “Hr &l
7 ODERSCES B, BEHLABE R AL G T & BUMAE R
BYBEYRTE, B RS ANW A RIFT, 5%
AR, SCE R, BEHLBERALE T B F
SRS SFENRNEIR, il E R L RAL
il A B AL R T B A, AR R
ST A IR, DL E SOk A [ £ BE X £
AT TALHI AT T4 R G ik . B &R %
HEEEN—HEEY, HRPEEE L. EarE
BFERE, W#E1,



182 fu, %%

T

2022 4 4 H

®1 HEMEBRSER

Tab.1 Theorigin and development of blind boxes
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Tab.2 Sales status and online comments of the
archaeological blind box Taobao platform
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Fig.2 Model of influencing factors of archaeological blind box user experience (APF model)
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