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Design of Museum Cultural and Creative Products Based on Transference to Empathy
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(1. Zhejiang Sci-Tech University, Hangzhou 310018, China; 2. Collaborative Innovation Center for Cultural
and Creative Design Manufacturing, China Academy of Art, Hangzhou 310024, China)

ABSTRACT: At present, the domestic Museum's Cultural and creative products have a serious homogenization phe-
nomenon and lack user experience. Based on this, this paper puts forward the research from the perspective of "transfer-
ence-empathy” to pay attention to the level of user experience, so as to supplement the new content of Museum Cultural
and creative product design research. On the basis of clarifying the relationship between transference and empathy in de-
sign, from three levels, the designer, as the executor of transference, starts from the visual elements and scene construc-
tion, and carries out empathy through "shape, scenery and feeling" in the design process layer by layer. As the performer
of empathy, the user gradually feels and understands the culture of the collection through the empathetic experience of
"perception-cognition-behavior" of the museum'’s cultural creation. The design method of cultural and creative products in
Museums based on "transference-empathy" focuses on the level of user experience and interaction with users, which can
help users understand the collection culture and gain cultural identity. Taking the oracle bone labyrinth of the Chinese
Zodiac as an example, this paper verifies that the empathy design layer by layer helps designers to map the emotional
demands of users and related cultural emotions to the design object itself so that users can perceive the culture contained
in the product layer by layer in the gradually upgraded experience level, so as to achieve empathy and cultural identity.
This method also expands a new design idea for Museum Cultural and creative products.
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Fig.1 The relationship between empathy and sympathy

ANz, BRSNS S L B TR [ A A TS )
G BL, X PE SRR IAGI LR, [ AE )
P SCAN BT X — A A 9 B, S0 AT TS )
WSCRI BT S, AT AR R 2B Ik i Al g
Y, FAAERVFZHTIEE N,

3 ETHBEILBENEMIENEHZITRRE

g, Bt IAE B A R LU P O oy, i
Pl Beif LSRR i B IR SR
ol R R L o B U o 5 (67 R 2% 1 A
TR GEZ, U B2 3T BB RA ST
BB, WIREOLER | st S m AT, ik
FUTEXT M SCRY R B —A 7o A A
e v o 2 S L% AP I %@%ﬁmx%;f%mi

57i% FHPRG 0 B-E AR I ERRR AR IR R
3o g ik, T, BB TERT BE-
TR SCRIVE DB S BAR T P B 3L s motsipsca) > i S, WE 2.
TERREER
RSt 23 I
e &"ﬂm RSHALRITTE el AR AP
# MBS ——— ARTEER —@ﬁﬁﬁléﬁ B
o USRS WL R/ERES MM* 12—;;
% BB XUHERE st B g
?&Iﬂ E'I% > 7 \1% D —

Bl 2 BT RS SIILE A9 T 1 SCR)™ wh SRR 5Tk

Fig.2 Design process and method of Museum Cultural and creative products based on transference to empathy
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