fu, % TR 43K 4 103
312 PACKAGING ENGINEERING 2022 4 5 A

B T g S B S8 = mig it # B IR R

OmER, HME
(FEM K2R BT T Z2FER¥EE, i JE] 361000 )

WE: Be ALK E KRR L) F R4 FiLd 8%, §ERALA =R THMNLE L
vk, 155 A B ISR &0 5 B A AN B F AT, FE SIA LKA R F d A kit Bk,
o Ao SRR P Bt Al A e Bk m, BR A P ey R AR A, AR B R A
R AR R e BGE A2, FHR AL AR > A EHRAR WHEAR, REARFETFARN 4L
A, AR R EA KRG T M, LR BREIEES | ARS8 A AR 3 e IR 4 ARGt
B3k, FFOAE E IR IACA G ATSAATIRAE, i EHRZA P AT ERGAR L, BRI AR
FEN A = ik P, B HRAF & 0 R iR R K A AN R, AR B AR S B e qd, A ATt
R 3R Ae) & = L Z R, 2R d eyt SRk A B R MR L Q) 5 il REAL F @,

FEIE . WA RE,; L6 5 Rkt Adas; &R

hESES: TB472 XEkARIRAE: A XEHS: 1001-3563(2022)10-0312-07

DOI: 10.19554/j.cnki.1001-3563.2022.10.037

Exploration of New Ideas for Cultural and Creative Product
Design Based on Regional Culture
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(Xiamen Academy of Arts and Design, Fuzhou University, Fujian Xiamen 361000, China)

ABSTRACT: The paper aims to study traditional cultural genes empowering the creative design ideas of regional cultural
and creative products and enhance the market value and cultural taste of cultural and creative products, so that products
rich in regional cultural characteristics can enter people's daily life. Analyze the research direction and design ideas of the
existing literature, and explore and summarize the breakthroughs in the design and innovation of regional cultural and
creative products. With the concept of genetic genes in biology, the process of reverse transcription of biological genesis
analogous to the process of extracting regional cultural genes, and regional cultural genes are divided into four categories:
main genes, attached genes, mixed genes and variant genes. Four design ideas are proposed, namely, extraction and re-
construction of typical genes, extension of connotation and situational resonance, cultural integration and innovative ap-
plication, and science and technology driving the upgrading of cultural innovation. The regional culture of Southern Fu-
jian is analyzed and verified as an example. On the basis of meeting the needs of users and the market, integrating regional
cultural genes into the design of cultural and creative products can highlight regional characteristics and seek popular
cultural recognition, with technology to help increase the added value of products and promote the development of re-
gional cultural and creative industries. It is hoped that the design ideas can provide references and directions for the de-
sign of cultural and creative products in similar regions.

KEY WORDS: regional culture gene; cultural and creative product design; integration of science and technology; design
ideas
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Fig.1 Geographical culture gene extraction and transformation map
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