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Functional Beauty and Application of Bamboo Elementsin Packaging

LI Yan', ZHANG Xu€?
(1. Zhejiang Tongji Vocational College of Science and Technology, Hangzhou 311231, Ching,
2. Jiangnan University, Jiangsu Wuxi 214122, China)

ABSTRACT: As an environmental protection material for packaging, bamboo contains its unique historical and cultural
heritage, and deeply explore the design beauty of bamboo elements and extract the corresponding design concepts and
methods to provide certain design methods for packaging design. The design beauty of bamboo elements is the functional
beauty, which is to use some characteristics of bamboo or bamboo elements to reasonably match, transform and innovate,
so as to achieve the final function of designing product packaging. This paper demonstrates and analyzes the design
beauty of bamboo element packaging from three parts: quality beauty, shape beauty and technical beauty. "Quality
beauty" is the physical and chemical characteristics of bamboo packaging; "Form beauty" refers to the structural beauty,
morphological beauty and formal beauty displayed by the packaging of bamboo elements, which complement each other;
"Technical beauty" is the craft beauty of careful processing of its material, structure and form. The function of functional
beauty in bamboo element packaging design is analyzed and expounded. With the in-depth development of deep ecologi-
cal green concept, when designing product packaging, we should pay attention to new high-end technology and innovative
design, focus on human design, run through the design principle of "things for human use", and also take into account
ecological environmental protection and renewable design concept.

KEY WORDS: bamboo element; quality beauty; form beauty; technological beauty
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