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Relationship between Authenticity, Placeness Perception of Miao Village
Cultural Tourism Products from the Per spective of Experience
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ABSTRACT: This paper aims to solve the problems of authenticity and placeness sustainable development of cultural
tourism products developed on the basis of national cultural excavation and inheritance. Taking Xijiang's Qianhu Miao
Village cultural tourism product "Alpine Flow" as a research case, the SEM structural equation model is used to explore
the relationship between the authentic perception and placeness perception of tourists participating in the "Alpine Flow"
experience under the adjustment of the flow experience. Furthermore, satisfaction as a validity response after experiencing
the placeness perception. The results are as follows: First, the authentic perception of tourists who participate in the "Al-
pine Flow" experience has a certain positive effect on placeness perception. Second, the flow experience has a more ob-
vious moderating effect on the authenticity and placeness perception of tourists in the "Alpine Flow". On the one hand, the
authenticity perception has a significantly positive impact on the flow experience; on the other hand, flow experience can
also positively exert an influence over placeness perception. Third, the placeness perception of tourists in the "Alpine
Flow" can have a direct positive impact on their satisfaction. The above results help to adjust the relationship between the
authenticity and placeness of Miao Village cultural tourism products, to provide ideas for the sustainable development of
ethnic tourism destination culture and tourism products.
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