943K 5 121

% T
2022 4% 6 H

RESFHZITRHERUEEZRSH

I [T XL
(KT, K 300387)

WE: By REXZR BRI PHRLERZNEIZRIAEBA, Hk 26X L RTUHIFHEREA
MAEFPHEEER, FREF @RI POFEBACEEZRITEL, P REZRGZTHE BT LY E
FIF X, XAMAME . R L& 3AE@ETFHE, A ZIERAINTF IR @, APP ) &R @
Fo B ERENERDER LR PHERALERAE R, StELEMEANER RS, & FHEALE
FRAZL LR @R, 4B A P AN AR PR IRAF 9K, BT AR A R RS,
X AEAF R P RE R B,

KR X ZR@mEIt; HRAEE; HEKRE

hESEES. TB472 XEktRiRE: A XEHS: 1001-3563(2022)12-0355-04

DOI: 10.19554/j.cnki.1001-3563.2022.12.044

Analysis of Emotionalized Factorsin Interactive I nterface Design
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(Tiangong University, Tianjin 300387, China)

ABSTRACT: This paper aims to explore the main expression and application of emotionalized factors in interactive in-
terface design. In the current era, the appearance of interactive interface influences people's real life, and people upgrades
from simple intelligent products to more interesting interactive interface. In this paper, starting from the reality, according
to the characteristics of the interaction design and emotion playing an important part in people's life, the emotional factors
in the design of interactive interface are summarized, and the emotional requirements of interactive interface design are
analyzed. It discusses the application and performance of emotion in interaction design of mobile phone interface, APP
advertising interface and intelligent vehicle rearview mirror interface from three aspects of vision, use and reflection, and
summarizes relevant application strategies. The integration of emotional factors in interactive interface design can make
users feel unique experience in the process of use. It can not only easily realize the collection of all functions, but also
meet the purpose of users' emotional needs. It is an effective way to establish the product image and social status.
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