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Cultural Tourism Experience Design Based on the Concept of Gamification

LIN Lu, HONG Ling-hui, SHEN Ke-qi
(Zhejiang Sci-Tech University, Hangzhou 310018, China)

ABSTRACT: This research aims to extend the cultural awareness and understanding of tourists about attractions by
means of gamification, build a variety of experiences for attractions, increase fun, and enrich cultural tourism experience.
Using interview methods and questionnaire survey methods to analyze the characteristics, behaviors, motivations and pain
points of different types of tourists in the process of cultural tourism, summarizing three main goals. Furthremore, com-
bined with the three characteristics of theme, participation and difference of the cultural travel experience, the game de-
sign strategy of each stage of tourism is put forward. Moreover, using motivation, mechanism and components, to divide
the game elements suitable for different targets and use the octagonal behavior analysis strategy dashboard, combined
with the service design process, to carry out the gamification experience design. Based on the concept of gamification, the
cultural tourism experience design process is constructed and applied to the design of Hangzhou cultural tourism. The
proposed user characteristics, goals, motivations and strategies provide a certain reference for the design of similar prod-
ucts and enhance the enthusiasm and participation of tourists during their experience.
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Fig.1 Eight core drivers of gamification
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