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ABSTRACT: The paper aims to sort out the design science user research dynamics, mine its knowledge base and struc-
ture, and clarify its research process and application scope. Using scientometrics methods, keywords in the current de-
sign-related user research literature are clustered, research hotspots, highlights, and development trends are sorted out;
Through text analysis, the high co-cited literature is coded for user research, and the knowledge base is extracted, and the
subject attributes, knowledge types and research processes are summarized. User research in design science can be sum-
marized in the knowledge structure of "basic theory, model paradigm, tools and methods, statistical analysis' and the re-
search process of "discovery-user survey, definition-user measurement, development-user testing, delivery-user evalua-
tion". User research is atypical interdisciplinary research, and the knowledge of a single discipline cannot solve the com-
plex design problems, so user research in design science has fuzzy disciplinary boundaries and interdisciplinary attributes;
The user research in design science should break the current situation that it is only applicable to the micro design profes-
sion, and should be applied to the solution of macro design problems based on methods and values.
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[38]

egiis

TR B
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24 7 FRAR 78 ( Structural Equation Modeling ). 5245~ % J7( Monte
Carlo method ). #&WN/R& i 5L /RirifE ( Fornell-Larcker Criterion ),
MM (Cross-Loadings )., )i — B HLE (HTMT)
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RZ M F 4381 ( Exploratory Factor Analysis). £ 7T [H 543 Hr
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a Binary Dependent Variable ). F 7 % i 9 7 2= 43 # 1 72
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W 2% 48 E#BPE ( Network Externalities ). #4138 ( Motivation
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(perceived risk) . AIF) 25 (Perceived Benefit) . #2504 ( Cluster
Analysis). ZiHJ7 IEH ( Structural Equations Modeling )
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FHABLRL S KA R
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RN ( Search Strategies ). 4tit/3 i ( Statistical Distributions ).
T 5| 4R ( Subject Index Terms ), %45 J7 4™ ( Data World
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2% i £ (Web Metrics or Measurement ). #] % ( Usability ).
Bt FtEREZE S ( Design And Performance Constructs ). 4% 45
45#y ( Construct Validity ). 0|z ( Nomological Validity )
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( Composition and Reporting )
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