fu, % TR 43K 4 181
232 PACKAGING ENGINEERING 2022 4F 9 A

MEHE: “TFH REZTEAFEEIZITHR

wmEE ', s
(LR T A2, 5 430070; 255 %K%, #FH 550025 )

HE: B BFAERLSHRGEL LAY RA SETHFHREBAJEG - FITHT P, DRABHA
RNETRABRAFE RS TR PO Z GRS, RATBR TR “Tid” ‘AR 45—
HAF AN AMA" R ELTR R L REE, Fik AT “LFE” OBMALREAS, ERE
LT HERBAAEL SN, ZLBINE LFE HERA, BFSTFEEMANIRE T
A7 it R, AREMAFEIEAHENE, 48 HFHRNET, ALEMER R 2555583
—F %R, ¥ LFE AMAAGAERE, HERE “AFE EROWEALIBE, T—REA
EBFAF, TRAAFHRBILELEAR, “TFEH BAENRE, AL EMS AR E, KK
HHFHARGEREEE, TME “TFHE BAARABEWETEZRY, LEFEMERFLS LI T HRNE
LSRN

KR HFTFER; LTFE; BEMINE; AP ARE; B R%

FESES. TB472  XEkERIRAL: A X EHES: 1001-3563(2022)18-0232-08

DOI: 10.19554/j.cnki.1001-3563.2022.18.027

Experience Design of "Meta Universe" Interactive Space
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ABSTRACT: The paper aims to integrate people's social relations and material interests in the real world into the virtual
parallel world through the digital network, complete the experience beyond the real space and peopl€e's real-time interac-
tion in the virtual and real world, and finally form the "meta concept” design development concept of "meta timeliness”,
"meta integration” and "meta ecology". Based on the concept and development order of "meta universe", this paper makes
a case analysis of a domestic "meta universe" game, explores the construction of "meta universe" at the present stage, in-
tervenes the semiotic theory and puts forward the design strategy of "meta concept”, so as to construct the primary form
stage of meta universe. Under the digital network, the interactive connection between man and the virtual world has been
further iterated, the "meta universe" has been moved from concept to real experience, and the primary interactive form of
the future "meta universe" world has been constructed. It is a surreal interactive experience integrating human daily life
and space production. The proposal of the concept of "meta universe" is a new technical requirement and test for the im-
mediacy and experience of people in the virtual space. It is not only an important link in constructing the program ex-
perience of "meta universe", but also an important channel to realize the conformity of the virtual world with the near real
world.
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