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Face Pareidolia on Product Modeling Based on Big Data Environment
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ABSTRACT: The paper aims to explore whether the phenomenon of face pareidolia will affect the aesthetic satisfaction
of product modeling. In the way of empirical research, the big data web crawler program was used to extract the semantic
information of products, and the semantic difference subscale was constructed by word frequency analysis. Three groups
of control experiments were established respectively, and the subjects were investigated by questionnaire. Finally, the
three groups of experimental data were analyzed to draw the research conclusion. The experiment found that without con-
sidering the product price and function, the subjects' aesthetic preference was more inclined to the product shape that
could cause the face pareidolia. The application of face pareidolia in product modeling design can attract the attention of
online shopping consumers to a certain extent, convey the emotional characteristics of products, meet their functional and
aesthetic needs, and have a positive impact on the aesthetic satisfaction of product modeling. The use of face pareidoliais
an effective design way and method to meet the needs of users and improve the purchase intention of online shopping
consumers.
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Fig.3 Proportion chart of word frequency analysis and six groups of positive and negative semantic words
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