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Modern Packaging Design Based on Multi-sensory Expression

LIN Ru
(Dalian Neusoft University of Information, Liaoning Dalian 116023, China)

ABSTRACT: The paper aims to explore the influence of multi-sensory information transmission on modern packaging
design and the combination of the two ways and to analyze the feasible path of packaging design under multi-sensory ex-
perience. Emotional care for consumersis very important in packaging design, and the ways involved in packaging design
are diversified. This paper first starts from the help of the sensory in the recognition of people's lives, affirming the impact
of sensory experience on people's emotion, then introduces this kind of sensory-based expression to modern packaging
design. pointing out that the peopl€'s perception of the packing is not limited to vision, but involving the recognition and
exploration of the sense of touching, hearing, smelling and tasting in different degrees, so as to explore the path of modern
packaging design based on multi-sensory expression. Finally from the connotation of multi-sensory expression, the paper
explores the flexible attempt under the basic principles, summarizes the scientific application path and concludes the spe-
cific design methods. The packaging design works combining a variety of different sensory expressions can stimulate
consumers' nerves at multiple levels and leave a deep impression in consumers' minds easily.
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Fig.1 Vanke "Ying Yue Dong Tian"
Mid-Autumn Festival gift box design
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Fig.2 DONGFANGHAOLI "Long Xing Si Hai"
Dragon Boat Festival gift box design
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Fig.3 Children'sjelly packing design
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Fig.4 Fruit juice box packing design
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Fig.5 Fruit flavoured aromatherapy packing design
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