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Museum Cultural and Creative Design Based on Analytic Hierarchy Process

WANG Lu-yao, ZHOU Yu-hui, LI Yong-chun
(School of Art, Southeast University, Nanjing 211189, China)

ABSTRACT: The paper aims to explore the characteristics of consumers' preferences for museum cultural and creative
products, so as to effectively explore the innovation path of museum cultural creation design. The fuzzy Kano model is
introduced to analyze the user's preference for each level and feature. The evaluation system of museum cultural and
creative design is established, and the differences of related likability and related necessity of different characteristic at-
tributes are analyzed quantitatively. This paper points out the multi-level and deep-seated development orientation of the
future museum cultural and creative design, and puts forward the innovation strategy of focus - highlight - basic point.

KEY WORDS: museum cultural and creative design; analytic hierarchy process; fuzzy Kano model; user demand; design
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