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The Development Trend of Color Expression in Contemporary Graphic Design

ZHANG Hong-liang
(School of Fine Arts, Chifeng University, Inner Mongolia Chifeng 024000, China)

ABSTRACT: The paper aims to explore the development direction of color expression in graphic design in the new era,
and then effectively improve the quality of works, so as to obtain the most widely recognized works. The paper firstly
analyzes the characteristics and importance of color elements in graphic design, and then combines with several examples
to summarize the development trend of color expression such as simplification, humanization and traditionalism. Color is
an indispensable element in graphic design. In recent years, with the changes of the times and social development, the
methods and styles of color expression are more abundant. Only by studying and predicting the development trend, can
the designers really keep pace with the times and create excellent works which are popular with the contemporary people
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and showing a distinctive personalized style.
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