402 PACKAGING ENGINEERING

ok T
20224 9 A

BRI S AR FIRIITFRIIEH

B8 (i
(M TERARPNEH AR 2:BE, 195 JR4 215000 )

WE: A6y WEMEHE LT POFBREANEILT X, Fik ARBERLHARREEZEFE BHAEAR
AENR, REELCRARTRARETHEINAE, RA— NIRRTV FALT A X 4 B 5
%, ARARGBAET, 51 B APTEIERRRN, K IV I & 0 BN Ao 0h L ATAL A 18 3R a9 AR
BAER, IR BERRAGE S TR, 2|8 AR E, TS, REREFT@ONERIL, REMEK
TG XA i i+ 7 sk A7 @ 5 B 37 A 0 RRA B AR R TR AT, ABRR BT R B S 2R A Bk A 8 R 7 R
it WREBNWEAINET S LRANACERMEZL, RAMNASAEAENHZ AL, L5MILE
BRI R A BB AUR E W AT R AL AR, AR S G RAT R AR

KEEiE: R Mk AR E

hESES. TB472 XEARIRA: A XE4S: 1001-3563(2022)18-0402-04

DOl : 10.19554/j.cnki.1001-3563.2022.18.048

The Application of Emotional Concept in Visual Communication Design

GU Jun-kan
(Suzhou Art& Design Technology Institute, Jiangsu Suzhou 215000, China)

ABSTRACT: The paper aims to explore the expression way of emotional concept in visual communication design. Visual
communication design, bearing the functions of information transmission and emotional interaction, has entered every
corner of social life and become a hot field. Visual communication design as the research object, this paper starts from the
basic concept, introduces the basic principles it follows, discovers the integration of emotional concept and highlights its
positive role on visual communication design, proposes many possibilities of the emotion integration, enumerates the
value performance of interestingness, integrity and uniqueness, and finally respectively from two aspects of design form
and design method discusses the fusion of the two paths to draw a more reasonable way of integration application. The
expression language at the emotional level is consistent with the inner needs of contemporary people, and it is the image
expression of people's true inner thoughts. The combination of the expression language and visual communication design
can promote wonderful and novel visual experience, so that the audience can get interesting experience after tasting.
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Fig.1 Poster design: Potato
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