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Design Practice of Local Cultural and Creative Products under
the Rural Revitalization Strategy

LIU Ping-yi*, LIU Kai', WU Xiao-yu', LIU Yi-ging?, LI Hai-tao',
ZHANG Xue-min*, QIU Ji-zhong®
(1.China Agricultural University, Beijing 100083, China; 2.Tianjin University, Tianjin 300072, Ching;
3.Beijing Design Society, Beijing 100025, China)

ABSTRACT: The paper aims to explore the model of cultural creation assisting agriculture under the Rural Revitalization
Strategy from the perspective of design, deeply excavate, inherit and innovate the excellent traditional local culture, com-
bine the protection, inheritance and development, give new era connotation to Chinese agricultural civilization and apply
it to the design practice in Pinggu District, and help the development of rural primary industry and tertiary industry. The
model of cultural creation assisting agriculture is built based on the emotional design theory.

The local culture of Pinggu District is explored on the basis of the model of cultural creation assisting agriculture.
The five elements peach blossom fortune soap is developed by combining with the "five elements" thought. In-depth de-
sign and research on the product, packaging and purchase interaction are conducted, and the ideas, methods and paths of
design innovation of local characteristic cultural and creative products are explored. The model can promote the secondary
utilization of agricultural by-product, bring local income, enhance the popularity of rural areas, and promote local eco-
nomic growth.
KEY WORDS: rural revitalization; cultural and creative products; emotional design; design research
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